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Checkering

Research and Development reported a recent decision of
Sales to accept the checkerinz pattern now used on prototype
Sportsman 68 shotguns as A Grade checkering on production guns.
The Sales Bepartment has requested that Research & Development
prepare a more ornate checkering pattern for use on the ADL
Grade of the Sportsman 68, Research & Development points out
that preparation of & new pattern for the ADL Grade of this
model had not been contemplated until very recently, Every

1\ erigrt will be made to complete an zcceptable ADL checkering
pattern.

AUTOLOADER

WILOO661



