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‘ - - C | TRAPS ~ contd.

MCDEL 100T AMD 2008 TRAPS -~ contd.

Marketing reviewed chartg of the estimated national sales units,

T estimated clay target shipments and inanimate shooting projected
through 1973. The projected sales by Remington show a decrease
in market percentage and a loss in factory costs.

The attached Exhibit 3 covers the Marketing proposal for the
Mcdel 100T and 2008 Autoloading Traps and the recommendations
which are:
1. Effective at once, the manufadtiure of the Model lOOT
and 2005 Autolcading Traps be discontinued. :

2. Repair parts be kept on hand for these mode;s'ipprox
mately eight (8) years.

3. Establish a Tournament Trap Develdéyent

( Marketing then outlined Exhibit 4,
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for a tournament trap. Any Qew -develdpnént should: ﬁmcluda a
trap as well as a skeet modé

1t wan?ind'f dked that trap
g%eciﬁicatioﬁ§ would be five
%

y new trap would have to use
aﬁgauce interchangeable

hundred (500) the .£f¥st yaqr
. -modern manufhcturi

; _:E,ai of approaching the development,
g_coﬁying competition and using foreign

The Operations Committee recommends Genaral
Management approval to discontinue the manu-
facture of the Model 1Q0T and 200S automatic
traps. The closeout is to be handled by
Marketing and the Ilion Plant. Repair parts
are to be maintained for eight (8) years,

WILO01705



