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Accidents stemming from violations of safe.nun' han<llin~ 

practices have been inc.reasing in recent years. Such· accidcnt.s 

arc of obvious concern to everyone involved in the shooting sports 

and in the production, marketing and sales of sporti!'g fi.rearms 

and ammunition. In an :.effort to reduce them, it is proposed that 

the industr-y conduct o. public relations campaign designed )f_o . \h: 
~~iv... \~& 

:~:::::: ~ ze the basic rules of safe. gun han.d ~::;~_~f, ii:,•e:~'! :~i!\J~;,,~' 
=,-~~ ~:"':~ ·?!· -·~~ 

. ·:Ancillary to this goal is t_)1c obj.tJictivC:~:of ma~i~ all 
.. , .~:~~~~~=~ .--l~> =~.:~:- . -;~:} .- ". 

those associated \·:i th the salc.,,~nd'·')nat~_:tu~:~1-iq~ qf ~£+rearms and 
-~_.: ;·=. ':.~ ·. ·~~\~~~~~-- :~ 

ammunition a1·:arc of the.}?:~;~ tlj:~y ,i~}teu14·1 pJ.a)~~~in promoting hunting 
··-::: .. ~r~~-;· .)· \:'.~~?~ ·;~~~5~, ... ~ Y· \.=:<.; 

and 5hooting s-afct;y,_. \;~1n add~~ "b_~nef.!~t;;~o!- such a campa~~n '·wuld b~ 

• to l"C?duca tl):S~'tV~tln·J~.al~~~;h ty J~ ~°it{1lf~'cturcl"s, \,·holesale:rs and 
. :~~F •. ~}~~ ... ·~~: '·~~t·-: . i~~- '."/-~ ~~~? 

dcaJ .. crs ~ p~p~utt li"abi'\l~5:'~y suits in \:hich contributory negli-. 
1 ~~~~:~f~ .. '-· =<h.. \~~r . . \}; · 

,.;•;;~,§:~gen~~ ·~·:L t~.c p~aintiff or a thiTd pa1·ty may ba a facto:r. 
~~f'' '• ")*-~~ "•\ii, '''·i;:\~;;th !t•'. . • 

' ~~t'~r:~,~~- ·;~r J~-~ "(~.- · _ Si'h:h a -campa;i.gn would :reinforce an im~ge which reflects 

i~i ·~~;~'~0:;~~--;;~,, cu{'rent.real~ty--o.f an industry that is deeply co11cerr~ad with 

·;~~'- hi· · safety and is doing all it can to promote snfc huntirig and shoot-
·~~- •[;' . 

-~~~~~,!~~T'. i "!'!: prac ti cc s. 

• 

The followiflg pr~grarn ideas are s~ggcsted in order to 

meet these. general objectives: 

1.) Generation of spcci£ic-audicncc news releases 

an<l magazine crticlcs relating to safe_ gun 

han<lljnr: and the proper use of firearms 

safeties . 
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