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To Du Pont Employees and Associates
with Communications Responsibilities

Du Pont is a recognized technological leader in today’s
competitive markets. With expanding product offerings and a
continued commitment to excellence, we need to reflect a strong,
consistent corporate identity. This requires a visual image that
plays a key role in separating and distinguishing Du Pont from its
competition.

Qur communications material is an expression of the
corporation’s philosophy, abilities, and culture. It must be easily
recognizable, impressive, arganized, distinctive, and truly
representative of our corporate attitudes and objectives.

A universal corporate identity requires consistent use of corporate
and product nomenclature as well as the standardization of the
corporate image. As a step in accomplishing this goal, we have

- developed this Corporate Identity manual, which provides
standards and examples of proper usage for developing all visual
communications for Du Pont.

The Du Pont global identification program depends on the
commitment of every individual to follow these standards. Your
cooperation in establishing and maintaining our tmage will
guarantee the success of this worldwide effor.

Sincerely,

Frs

John R. Malloy
Senior Vice President
Extemal Affairs

Al L-0013560
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PREFACE

This Corporate Idertity manual is offered to Du Pont employees
and associates in their quest 1o understand and maintain the
corporate identification of Du Pont throughout the world,
Company standards and examples using the visual components
of this program are provided. Our purpose is 10 help auain
simplicity, clarity, and consistency in a uniform interpretation
of the Du Pont identity.

These standards are 10 be applied 1o all external Du Pont
communications. The same standards may also be used to help
ensure the uniformity of internal communications.

This publication has been prepared by External Affairs, which has
the responsibility to set standards for communications to the
markets that Du Pont serves. It updates and supersedes previous
instructions in the Identification Manual for Advertising and the
pamphiet, “How to Use the Du Pont Oval.”

The new standards presented in this publication are
effective with all newly produced materials. Previously
produced materials will continue to be acceptable until
their depletion.

If there are any questions about the contents or the application

of the Corporare Identiry standards, please contact your External
Affairs/Marketing Communications represeniative.

5 6l
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QUICK REFERENCE GUIDE

The following highlights give a brief overview of communications
guidelines to be followed when presenting the Du Pont corporate
identity to the world.

Lecat Nawe PAGE 8

The legal name, E. I. du Pont de Nemours and Company,
is used on all legal documents, such as contracts, agreements,
purchase orders, applications for copyrights, patents, and
trademarks, as well as copyright notices.

Traoe Name PAGE 9

The trade name, Du Pont, identifies the business. It is used

on all nonlegal communications 1o the outside world, such as
advertisements, promotional communications, techuical literature,
sales aids, product labels, lenterheads, signs, business cards, etc.

Ta the market, we want 1o be known as Du Pont.

Ova. TRADEMARK PAGE 10

The Du Pont Oval identifies the Company’s products and services.

QVAL ON COMMUNICATIONS MATERIALS

The Oval trademark without the legend “REG. U5 PAT. & TM.
OFF." should be used on commundcations materials, such as
advertisements, promotional comumunications, sales aids,
technical literature, lenterheads, signs, business cards, etc.

OVAL ON PACKAGING AND LABELING

The Oval trademark with the legend “REG. U.S. PAT. & TM. OFF.”
must be used on all packaging and labeling materials that
originate within the U.S. (for national or international distribution)
to ensure commercial and trading protection.

For small labels and packages where the Oval is of a size that
makes the legend “REG. U.8. PAT. & TM. OFF." illegible, a ® at
the upper right-hand corner at the Oval is required (see
reproduction sheets for Packaging and Labeling).

The Oval must be clear and distinet from all other
elements.

4 A" LT0C12564



QUICK REFERENCE GUIDE

Comeany Siocan PAGE 18

The Company slogan, Better Things for Better Living, should
be used as frequently as possible.

Business Units PAGE 18

When communicating to the world, it is important to maintain
the image of Du Pont as a corporate entity that serves specific
markets. To strengthen this emphasis on market focus, the words
“department,” “division,” “section,” “group,” etc., should not be
used as part of the business unit identification in external
communications.

We must continually be market-focused and use terms that will be
recognized and understood by the outside world.

Proouct TRADEMARKS PAGE 19

We must preserve the distinctiveness and singularity of the
meaning of Du Pont trademarks by properly identifying that they
are unique and registered, where appropriate.

A LT0013565 5
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INTRODUCTION

This Corporate Identity manual provides specific information on
elements involved in creating the Du Pont corporate identity and
lustrates the various visual components of the program. These
standards should be followed by anyone concemned with the
identity of Du Pont and its associated businesses. Cur aim is an
image that looks professional, contemporary, and dynamic.

This guide is organized into three major sections:

Part 1: = CORPORATE ELEMENTS
Part 2: BUSINESS ELEMENTS
Part 3: APPLICATIONS

The first section, “Corporate Elemnents,” describes how our
corporate identity is maintained with consistent use of the
Company legal and trade name, the Oval trademark, and the
Company slogan.

The second section, “Business Elements,” presents guidelines
in areas related to business units and product trademarks.

The third section discusses “Applications.” Specific design
considerations are presented for stationery, business cards,
publications, producr packaging, advertising, labeling, certifi-
cation programs, electronic communications, equipmentt, rolling
stock, and other items.

Reproduction sheets for both general communications and those
specifically required for packaging and labeling are available.
See Appendix B.

6 A" LT0C13566
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:ﬂ CORPORATE ELEMENTS

Company

Du Pont has both a Jegzal name and 2 trade nan;él A sh
Name & 1P

distinction should always be maintained in the proper choice
of the appropriate nomenclature.

LecaL Name

The registered legal name of our corporation is:
E. 1. du Pont de Nemours and Company

This name is derived from that of its original Frenich owner,
E. L. du Pont de Nemours, who established the Company in 1802

APPROPRIATE LISE

The legal name is used on all legal documents, such as
contracts, agreements, purchase orders, applications for
copyrights, patents, and trademarks, as well as copyright
notices.

SPECIFICATIONS

« Always use the lower case “d” when using the legal name of
E. 1. du Pont de Nemours and Company (unless the entire name
is in upper case, as in "E. 1. DU PONT DE NEMOURS AND
COMPANY™).

» Always use a space between “du” and “Pont” and between “de”
and “Nemours.”

» The first leger of “Pont” and of “Nemours” is alwavs capitalized.

» The word “du Port” is a2 proper name and should never be
divided at the end of a line.

@ Do Not Use
For legal purposes, do not use:
D Pont
EXCEPTION

Du Pont may be used as an abbreviated name following the first
occurrence of the legal name in a legal document.

For legal or trade purposes, do not use:

E. 1. du Pont de Nemours and Company (Inc.)
E. 1. du Pont de Nemours & Company
E. I. du Pont de Nemours and Co.

8  ALT001:568



CORPORATE ELEMENTS

Compan
Hamg y Trape NaMe

The official trade name or communications name is:

Du Pont

APPROPRIATE USE

The trade name, Du Pont, identifies the business. It is used
on all nonlegal communications to the outside world, such
as advertisements, promotional communications, technical
literamre, sales aids, product labels, lenterheads, signs,
business cards, etc.

SPECIFICATIONS

» Always use the upper case “D” in “Du” when using the trade
name “Du Pont.”

» Always use a space berween “Du” and “Pont.”
» Always capitalize the first letter of “Pont.”

» The word “Du Pont” is a proper name and should never be
divided at the end of a line.

o “DU PONT" may appear in all caps.

@ Do Not Use

For nonlegal purposes, do not use:

E. L du Pont de Nemours and Company

AT LT0012589 g



ﬂ CORPORATE ELEMENTS

Oval

Trademark U pUNT .

VaLue oF THE OvaL

As D Pont's corporate trademark, the Oval trademark is widely
recognized throughout the U.S. and around the world and is the
single most valuable symbol of the Company. It identifies
Du Pont as a responsible company with responsible people who
develop, manufacrure, and market useful, quality products and
services. The Oval is the one symbal that distinguishes Du Pont
and its products from those of all other companies in the world.
The principal significance of this well-known mark is the positive
values and images it represents in the mind of the public.

To guarantee the all-important legal protection of the Oval, it is
imperative that the corporate trademark always be produced
distincrively, accurately, consistently, and in the manner described
in this manual.

APPROVAL FOR USE

All departments, licensed subsidiaries and affiliates,
authorized distributors, and retailers may use the Oval
on specific materials authorized by External Affairs.

The Oval should appear at least once on all printed mager
produced for use by Du Pont and its licensed subsidiaries and
affiliates. It should appear proudly, prominently, and properly, not
only on the Company’s products, but also on its advertisements
and commercials, product literature, promaotional pieces, service
bulletins, technical bulleting, signs, posters, billboards, trade show
exhibits, correspondence, and business cards.

External Affairs is charged with the responsibility for stimulating
prominent use of the Oval by any person intending to produce
communications material for Du Pont and all subsidiary
companies licensed to use it.

10 A" L 0013570
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CORPORATE ELEMENTS

Dval
Trademark Use oF the OvaL

The Du Pont Oval is the corporate trademark of Du Port and
identifies the Company's products and services. It is registered in
the United States and in virtually every other country in the world.
The Oval has been in continuous use since 1907, Based upon the
specific use, the Oval may be shown with or without the legend
“REG. U.S. PAT. & TM. OFF.” undemeath the Oval.

Ovac on Communicanions Mareniacs

The Oval trademark without the legend “REG. 11.8. PAT. & TM.
QFF.” should be used on communications materials, such as
advertisements, promotional communications, sales aids,
letterheads, signs, technical literature, business cards, etc. (see
reproduction sheets for Communications Matedials).

aUPOND

OvaL on Packacme aNp Laseune MateriaLs
The Oval trademark with the legend “REG. U.S. PAT. & TM. OFF”
must be used on all packaging and labeling materials that
originate within the U.S. (for national and international
distribution) to ensure commercial and trading protection.

auPOND

0L 3 s £

£

For small labels and packages where the Oval is of a size 1/2" or
smaller, making the legend “REG. 1.5, PAT. & TM. OFF.” illegible,
a ® at the upper right-hand comer of the Oval is required (see
reproduction sheers for Packaging and Labeling Materials).

e

For packaging and labeling of products that originate outside the
U.S., refer to “Regions Other Than U.5.7 in Appendix A.

A'L 0013571 M



ﬂ CORPORATE ELEMENTS

Oval _

The design elements of the Du Pont Oval are imponant and must
be observed. This logotype must alse be used ina way that
preserves its official registration with the United States Paterst and
Trademark Office.

To maintain the integrity of this specific geometric design,
corporate standards specify thar only official Du Pont repro-
duction materials may be used when reproducing the Oval, See
Appendix B for information on ordering Du Pont reproduction
material.

Six Basic Desion S1aNDaRDS

1. BHRAPE

The Oval should alwavs be used as a distinctive symbol that
represents Du Pont. The Oval is to be used in its entirety and not
distorted in any way, even if illustrated.

The Oval may also be produced three-dimensionally, either
physically or simulated, as long as the top plane is an exact
reproduction of our registered trademark.

Always use the official Du Pont Oval reproduction sheets
specifically provided for either communications materials or
labeling and packaging materials,

2. COLOR

The preferred company color is Pantone® Matching System
(PMS) 185 Red. This color may also be reproduced in process
colors using a solid magenta and a solid yeliow.

12 A" LT0013572



CORPORATE ELEMENTS

Qvai

Trademark Six Basic Desion Stanoanos {cont’n.)

The entire Oval trademark (including the name DU PONT and
the oval surrounding the words DU PONT) and the registration
legend must be treated as a total entity and reproduced using the
same color for each element.

If a business unit, product, or specific campaign has an associated
color, the Oval may be produced in a color other than PMS 185
Red. In such cases, the Oval should appear in the same distinctive
color.

3. SEPARATION

In order not to confuse or distort the registered elements of the
Oval, at least one of the following three methods of separating the
Oval from other text and/or graphics may be used:

A, SPACE

A space equal to at least 1/2 the depth of the Oval on all sides
should separate the Oval from text and/or other graphics.

S T N bt —— ———_ —— TR WO, oo — — —

EXCEPTION

The Oval may be used with a visually subordinated® line of text
below it in the same color when presenting either the Company
slogan, a site name, a market segment, or a special Company
activity, such as a centification program.

aUPONT

*Less than 1/2 the depth of the Oval

W

SN
13
AT L70012573
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Ovai . | , -
Trademark Six Basic Desion Svanpanos {cont’n.)

8. POSITION

The Oval may be offset from other text.

gUPONT

Cremicars & PIGMENTS
Winnminctom, DE 19898

C. COLOR

The Oval may be presented in a contrasting color from other text
and/or other graphics.

@UPOND TEFLON® o @UPOND

TEFLON®

EXCEPTION

Color differentiation is not necessary when one-color printing is
used for economical reasons.

4. SKE

The Oval should be presented in a distincrive size that reflects
the distinct and recognizable image of Du Pont.

5. BACKGROUND

The Oval should appear on 2 uniform background that permits
the Oval 1o be legible.

Right Wrong

14 ” AT L70010574
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CORPORATE ELEMENTS

?::,}ema,k Six Basic DesiGn Stanparos (cont'p.)

6. FREQUENCY OF USE

The Oval is a symbol that represents the Company and its
products and should not be used as a graphic device. Therefore,
the Gval should not appear more than once on a page or panel,
unless the second use is an illustration of a package or label '
containing the Oval, or the Oval is in its normal environment

in a photograph or illustration.

EXCEPTION

The Du Pont Oval may be used repeatedly as a4 watermark on

Du Pont watermark bond paper, on safety paper for financial
convevances, and with a product trademark to identify continuous
rolls of product, such as TYVEK® housewrap.

Refer to the “Applications” section of this manual for detailed
information and examples of how to use the Oval trademark in

specific application areas. Exceptions to these design guidelines
are also covered,

If you would like further clarification, please contact your
External Affairs/Marketing Communications representative.

Use only official Du Pont Qual reproduction materials to ensure
accuracy of rendition in all uses of the Oval. Appendix B includes
information on Oval trademark film masters and information on
bow to order additional materigls.

.
ATLT0013575 O
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Company
Slogan

CORPORATE ELEMENTS

The Company slogan is widely recognized in the markets Du Pomt
serves, and emphasizes our continuous commitment 1o guality in
the design and value of our products and services. To further
strengthen this image, the slogan should be used as frequently as
possible.

Siocan Usep ALone

The Company slogan may be used alone. When used without the
Du Pont Oval, use the Company slogan with the words . . . from
Du Pont 1o emphasize the Company name.

Better Things for Better Living . . . from Du Pont

Sitocan Usen wite Du Pont Ovad

The slogan may be used with the Du Pont Oval. When presented
with the Du Pont Cval in the same color, the slogan should
appear subordinate to the Du Pont Oval.

@UPONT @

Better Things for Better Living fo?eét;{(;hz?ggg

The Oval may be used with the Company slogan in equal weight
on one line if they appear in contrasting colors.

UU D{ND Better Things for Better Living

Better Things for Better Living may also be used at the bottom
of lenterhead stationery that contains the Du Pont Oval.

The Company slogan should not be used when it conflicts with
any theme that is being used by a business unit to address a
specific market at a specific time.

NOTE

The type stvle of the Company slogan may change 1o conform
with the type style of the communications piece,

Reproduction sheels for the Company slogan are available. See
Appendix B.
——

16 A L70010576
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Business
Units

BUSINESS ELEMENTS

Business Unirs

When communicating to the world, it is imporant (o maintain
the image of Du Pont as a corporate entity that serves specific
markets. To strengthen this emphasis on market focus, the words
“department,” “division,” “section,” “group,” etc., should not be
used as par of the business unit identification in external
communications.

APPROPRIATE USE

Communicate business depantments of the Company by only
using market segments and not the word “depanment.”

Agricultural Products Imaging Svsteras
Automotive Products Information Systems
Central Research and Development  International

Chemicals and Pigments Legal

Corporate Plans Marketing Communicagons
Electronics Matrerials and Logistics
Employee Relations Medical Products

External Affairs Petrochemicals

Finance Polymer Products

Fibers

A market segment may be used with the Company name or the
Du Pont Oval (see page 13).

DuPont Flectronics or  QUEOAD

Electronics

| \ L 001ITh7
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BUSINESS ELEMENTS

Product Pro: TRADER
Trademarks Proouct TRADEMARKS

Presently, a trademark is legally defined as:

“Any word, symbol, or device, or any combination thereof
adopted and used by a manufacturer to identify goods and
distinguish them from those manufactured or sold by others.”

To reinforce the fact that our products are produced by Du Pont,
it is imporant to use the word Du Pont frequently with
trademark identification. This establishes ownership of the
trademark and an association of the Company name with the
product trademark. For well-known product trademarks,
statemnents such as “Only Du Pont makes LYCRA® spandex”
should be used frequently.

APPROPRIATE USE

To indicate that the product trademark is registered, the following
registration symbol must be used—preferably at the first
appearance of the product’s name.

Registration status with ® Mylar®
Or registration status with footnote Mylac*

*Du Pont registered trademark for (generic).

If the product trademark is in the process of being registered,
use ™ to notify others that the word, symbol, or device is owned
by Du Pont.

Subsequent appearances of the product trademark must be made
distinctive by using one of the following:

All capirals: MYLAR
Quotation marks: “Mylar”
Italics: Mylar

Bold: Mylar

GENERIC NAME

The generic name is the common descriptive name for the class

of product. The generic name must be used with the trademark at

least once, preferably the first time the trademark is used. There
. may be more than one appropriate generic name for each class.

A L0119
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Product
Trademarks

BUSINESS ELEMENTS

)

Trademarks may be used with a noun, other than the generic,
when the noun is an item that contains the trademarked product,
the Du Pont product relationship is explained, and the supplier
of the item is identified. If the generic has not previously been
identified, the ® and the generic name should also be included
with the description of the noun.

EXAMPLES

When a product is made 100% with a Du Pont product, or nearly
50, the product trademark may precede the noun.

Du Pant CORIAN® countertop fabricated by XYZ Company.
Du Pont “Kevlar” gloves from XYZ Company.

Du Pont Cordura luggage with leather trim made by XYZ
Company.

When a product contains less than 100% of any one ingredient,
but all ingredients are identified, the dominant ingredient should
be first.

Du Pont ANTRON/LYCRA bathing suits designed and
manufactured by XYZ Company.

Suits of Du Pont ANTRON/LYCRA.

Sweatsuits made of 50% Du Port DACRON® polyester/50% corton.

When a product contains less than 100% of the Du Pont product,
the relationship should be identified.

XYZ Company cookware with Du Pont SILVERSTONE interiors.

XYZ Company umbrella treated with Du Pont Teflon® soil and
stain repellent.

NOTE

The “Textile Fibers Products Identfication Act” imposes special
labeling and advertising requirements that must be observed. See
your legal advisor for advice.

Do Not Use
Do not use a trademark in a possessive, plural, or hyphenated
form.
———— — —
20 A" L70€12580
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APPLICATIONS

Adverlising/Promotion/Publicity
Eiectronic Communications

Equigment
Exhibits
Facilities
Other Organizations/Companies
Packaging/Labeling
Stationery
Subsidiaries/Joint Venturss
Technical Literature
Vehicle identification
< i - —?-—-—-*"’";"
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APPLICATIONS

gdvem}?mgf Adverising and promotion are the most visual forms of
Pmn!a?m“f communicaton 1o the autside world, It is important to maintain
Publicity consistency by using the guidelines in this manual.

ADVERTISEMENTS
The Oval is used as a corporate signature of the message.,

The Oval as a signature should be the last element and at least 1/2
the depth of the Oval space clear from text copy.

Action steps, such as a response via a telephone number and/or
an address, should be contained in the body text and should not
follow the Oval signature.

W paarver { It TR

The Oval used with a market segment as a signature should have
the market segment subordinated to the Oval,

2 AL 0CIiTeZ



Advertising/
Promotion/

Sublicity

The Du Pont market identification and theme line are separate
from the Oval signature. The Oval is the last element and shouid
be separated by at least 1/2 the depth of the Oval space clear from
the product theme line and other graphics and text.

The Oval used with product identification should have the Oval as
the last element and should be separated by at least 1/2 the depth

of the Oval space clear from product identification and other text
and graphics.

& Do Not Use

Tyzor Organic Titanates. Because the world isn't anfydrous.

*

Or one temperatsre, Or made of one chemical

Do not use a praduct trademark below the Du Pont Oval when

the Oval is used as a signature.

ATLTCC
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@ APPLICATIONS

- Advertising/
Promotion/
Publicity

Ourpoor ADVERTISING

Both the message and a signarure of that message must be short
and legibie since it must be caprured by the audience within a few
seconds. The Oval as a signarure is the last elemeny and is at least
1/2 the depth of the Oval space clear of 2l other elements.

ogs Seience Teachers-«

I Lttt

A0 Seeciacnes

The Gval may be used on weanng apparel and ad specialties
(such as pens, money clips, etc.} if the use is appropriate and in
good taste.

24 ATL70012584
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APPLICATIONS

Advertising/ BROGHURES
Promotion/ ROCHURS
>blicity BROCHURE FRONT COVER

The Oval is shown clear of all other elements by at least 1/2 the
depth of the Oval. The communication should distinctively
identify that the message is coming from Du Pont.

BROCHURE BACK COVER

The Oval. when used as a corporate signature, should be the last
element. The Oval should not be used with an address when it is
used as a signature.

FIRST TEXT PAGE

Even though a trademark is used on the cover with a ® and the
generic, it should also be used in this form the first time it is used
in the text portion of the brochure.

AT LTCCI0u85?



@ APPLICATIONS

Advertising/ ‘ PusLica
Prometion/ PromotionaL NewsLETTERS AND PUBLICATIONS

Publicity

Newsletters and publications for distribution to customers should
follow the same standards as promotional materials. The Du Pont
Oval should have prominence with the use of color, space, or

ji%;

pOsition.

1T wITH
RO e D
A LI
SPRADEX FRER

News Receases 1o THE Mepia
News releases to the media should have a consistency that
automatically identifies that the information is coming from

Du Pont

The following examples ilustrate the standard format for news

releases.
[ BOLkgoUnd | |
e | AL CUITTER
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APPLICATIONS

Electronic

Communications The use of two- and three-dimensional electronic communications

offers the opportunity to expand the public image of the
Company using a broader range of communication media than
ever before possible. The emphasis on consistency and the comect
application of the corporate standards are very important in
supporting our products and enhancing our market position.

QvaL
ELECTRONIC DESIGN

@ Do Not Use

Do not use a computer graphics program to generate the Du Pont
Qval for printed materials. If final copy is created on computer
equipment and used for reproduction, the Oval must be stripped
in at the printing stage, using reproduction sheets.

ELECTRONIC TRANSMISSION

@& Do Not Use

Materials that include the Oval sent by electronic transmission
should not be used for reproduction unless the final product
exactly marches our stock reproduction sheets.

BROADCAST MEDIA, FILM, AND VIDEQTAPE

& Da Not Use

The Du Port Qval used in motion should not have a distorted
view frozen for more than a second in duration.

Do not have multiple Ovals on one screen.

PROOUCT TRADEMARKS
ELECTRONIC PUBLISHING
Always present the product trademark distinctively. Follow the

trademark with the ® and the generic at least once on every
document, preferably the first time the product trademark is used.

A"LTcotossy F
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3 APPLICATIONS

- Equipment The standards presented in this manual also apply to equipment.

The Du Pont Oval should be distinctive and separated from other
elements with the use of either color or space.

NOTE

The packaging of the equipment must contain the

Du Port Oval with the legend "REG. U.S. PAT. & TM. OFF.”
However, the equipment should conmin tie Du Porg Oval
without the legend.

COLOR

SPACE

NN T — > e
28 A L 8010688

i‘%i (vf@ {&'ﬁl



Exhibits The Oval shouid be high, large, legible, and visible from all sides

for fast and easy access to the Du Pont boath. The position of the
Qval should maximize the space available and be approved by
show management.

The Oval may appear more than once on one side of an exhibit if
each Oval is on a separate plane or if the side is long enough that

you can see only one of the Ovals when standing in front of it and
from a distance of six feet.

A'L CD305ED



B

Facilities

APPLICATIONS

Facilities have a constant visual exposure to thé‘;ublic: and can
strongly influence our corporate image. It is very important that all
signs be symbols of 2 proud Company.

Ourpoor Faciumies Marking
These markings should be generic to emphasize the rotal offering
of the Company, not just a company identified with a particular
market segment.

Use the Oval by itself or with the site identified.

The site identification must be subservient 1o the Qval.

Glasgow Site

The address may be used, when necessary, in a contrasting color.
© Do Not Use

The Oval and market segment should not be used on the outside
of the facility.

Other symbols should not be used on the outside of the facility.

Inpoor Faciumes Marking

These markings should direct people with market segment
interest, where appropriate, and may start with the front door.

Use the Oval by itself or with the market segment identified.

The market segment must be subservient to the Oval.

Automotive Products

30 | A" LTCCIT550
3R o€ Gl



gther
Organizations/
~-~panies

APPLICATIONS

The use of the Du Pont Oval by other organizations must be
approved by External Affairs/Marketing Communications. The
Oval may only be used when its use indisputably represents

Du Pont. Approved uses include the following:

3

Non-Duy Pont AnverTising ano EpiToniat

the competition of other major corporations.

QP> 59

Wilimingeary, Det.
ADVERTISING: $149.7 MILION

Sajes & Earnings

¢4 @ emdlacnsy

B Foritsn 1907 1998 Neky
0 S— € N £ e

i 17H6. L$38 163
PN 1986 Sebyg

BB i L THE IBTE 309

1LI47 BB
1995 Kby
1150 3o

%7

domdsded 15 519 wdildon tx 1957, sccovding
BARIMA. LYCRA & proveoted o eds fov
iindergarmens. tosbry and tachieg kot
Frewax ' e

ek oy Masdenh e

o g 5 6o, ﬁﬂ;p..
el of ANTRON® ayion Thers deopped 50%
o $T3 adlion. Gooerdd fihers deew 3.3
mllion < wlavon excianbrely i sageerines -
Sown I

Anlde fromes. Sher sdvercisiog, sprendizg
in 3 gories devilond, These inclod
TEFLON® poll kot wain regwelieny down 19.3%
w 2% midlioss cookware oade with
SEVERSTONE® Dacetick alsh dropplog 419
o kS milBone xot firexrme ot scxarenizton:

by Resauivagian divwn 2809 0 $473,000. How.
cver. graersip D d
for $11.6 adilion o xpending, up 108%.
Thorkeng 1957, D Pont contlmoed 0 roorre:
l—-—b Lt 13 o

The Qval may be used when it provides a positive, proud
recognition for Du Pont being involved in grants or cooperative

Procrams with NonproriT anp Epucationat ORGANIZATIONS

efforts with nonprofit and educational organizations.

PN

baseccol  ClmmpeRmames oy

By PONT
SECRETSRILL
TANINIRG
PHGGH & M
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The Oval may be used when it represents Du Pont equally among




Other
Grganizations/
Companies

. |lAUTOBODY -

APPLICATIONS

Reraiers/DisTRIBUTORS s

The Du Pont Oval may be used by retailers and distributors who
have an established, contractual business relationship with

Du Pont tw sell Du Pont products in their original form and/or
package when the use will provide an incentive for customers to
buy. Retailer or distributor identification must be dominant.

SIGNAGE

JOE'S BT

REPAIR

e ‘
7 ;aw‘igﬂ,:“'m b ZAES T

We usa high quatity
AUTO BODY b o
REPAIR T
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APPLICATIONS

f
gthgnizaﬁ ans/ When retatiers and distributors use the Oval, it is to be closely
f%‘panies . related to a Du Pont product. Therefore, the Oval should appear

close 1o the Du Ponr product rademark, but in a contrasting color
to preserve its distinctiveness. The unit of the Oval and trademark
may not be used as a signature for printed material. Also, the
product trademark should be dominant to the Oval, Reproduction
sheets should be provided to maintain consistency.,

The product trademark must be used with an * and the statement,
Du Pont registered trademark for (generic), as shown below.

EXCEPTION

For hangtags or items printed in masses that determine two colors
impractical because of cost considerations or registration of color
in the printing process, the Oval may be the same color as the
product trademark. duthorization by External Affairs/Marketing
Communications should be obtained.

LABELS/HANGTAGS

NOTE

Since this is not a Du Pont product label, but identifies the

Du Pome ingredient product used in the manufactured product,
the communications version of the Oval without the legend
“REG. U.S. PAT. & TM. OFF.” is used.

ATL70043533 33
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APPLICATIONS

~ Other
Organizations/
Companies

ImpRINTED LITERATURE .

The Du Pont Oval may be used on promotional literature
dedicated 1o a Du Pont product that is produced or approved by
External Affairs/Marketing Communications.

Pick up the free book

Store name
ang addrass

Reraie ApverTisEMENTS AND PromoTion

Du Pont product labels or packages may be used to identify a
product in an advertisement and in promotional literature.

Colao?™ = ponn v
APANE Bucks Fatate

P
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| po D Y 2 n{abRu et
BHAXKKA. Lize your Chonte's Bucks oy Dee. 3110 e
SAERIG. 0F i LriRaans chiar.

Frst F4! pnoot AT Catwa's Bucky

SO Y e koot £ Catowar'x Busck

FAOG YaoD st 34 Cabela's Huony

OO Stren® Monostament
® X o0 2 S rcrt s

Sreatad & dere STREN Wit 3 Gy 4d [ghosss)

| TS D SOOI D D Do, {1 STHETER 0t
SN NG KIROCATIS 1) SRR KATH STengIn, SiieEn
TOTEoN FTWOT, AIOCK (GLROMOE A vesaxiny. s
AN QAR MG REFRINOT) THMIANCY Ui Offese 1657
G TRADRDDMRFIE vk, SR D OFY. (ivies Magr WRIUITA 10 1
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Other
QOrganizations/
~ampanies

APPLICATIONS

Yertow Paces ADVERTISEMENTS

The Du Pont Oval may be used in a Yellow Pages advertisement
as long as it is related to a Du Pont product trademark.

SHRINK PACKAGING

We use bigh quality

aUl PON
CLYSAR®

SHRINK FILM

ABC Packaging Corp.
123 Main Street, Anytown, USA
123-4567

CORIAN PRODUCTS BY DU PONT

“Solid Beauty That Lasts” g PONT

for

» Kitchen Countertops CORIAN®

. SOLIO SURFACE PRODUGTS
& Sinks

¢« Bath Vanity Tops/Bowis
* Tub & Shower Walls
» Custom Applications

FOR MORE INFORMATION CALL:
LIVINGWELL CABINETS
101 Esplande Avenue, Newark, DE................ 555-2110

A L 0013595

39 oF



3

Other
Organizations/
GCompanies

Registered
ceaification
mark

Mot registered
as part of the
certification mark.

APPLICATIONS

Cermipication Mark PRograms

U.S. REGION LEGAL REQUIREMENTS

1.

b

LA

Do not use the Du Pont Oval as a part of the cernification mark
because the Du Pont Oval represents products made by
Du Pont, not products made by others and certified by Du Pont.

. Use a distinctive design or logotype for the certification mark.

Use a distincrive color 1o the extent possible.

. Use the words "Du Pont Approved,” “Du Pont Certified,”

“Du Pont Tested,” or other terms establishing Du Pont's role.

. Identify the feature or construction that is approved or certified,

If a product wrademark is used as part of a centification mark,

maintain a difference recognizable by the purchasers of the
cenified goods between the goods sold by Du Pont and the
Du Pont certification activity.

6. Adjacent appropriate use of the Du Pont Oval to identify

\‘\_I

ingredient products or the nature of the activity is not
objectionable: i.e., the Oval used in conjunction with a
certification mark may include the marker segment or
ideruification of the certification program. If a Du Pomt
product(s), e.g., carpet fibers, is identified with the Du Pont
Oval, it should be preceded by the word *contains.”

. Adjacent uses of a certification mark and the Du Pont Oval

should be approved in advance by External Affairs and
departmental legal representatives servicing the business unit
or activity, Also maintain the separate identity of the
certification mark and the Du Pont Oval by following the

Du Pont Oval design standards for both color and separation
on pages 13 and 14 of this manual.

The following examples show the Du Pont Qval used with, not
within, a Du Pont centification mark. There should be no printed
border enclosing the cenification mark and the Du Pont Oval,

FLOORING SYSTEMS




APPLICATIONS

Pa: k:.‘gmgl Package design is an important projection of the Du Pont

Labeling corporate identity to customers around the world. Our corporate
goal is to attain greater awareness and recognition. We want our
packaging to help sell the product, and the Du Pont Oval used
properly will contribute to this effort. This vision is best
accomplished by applying the basic corporate identity standards
to the design formar for packaging and labeling.

QOvaL StANDARDS

The Oval rademark with the legend “REG. U.S. PAT. & TM. OFF.”
must be used on all packaging and labeling materials that
originate within the U.S. {(for national and international
distribution) to ensure commercial and trading protection.

For small labels and packages where the Oval is of a size that
makes the legend "REG. U.S. PAT. & TM. OFF.” illegible, a ® at
the upper right-hand corner of the Oval is required (see
reproduction sheets for Packaging and Labeling).

For packaging and labeling of products that originate outside the
11.5., refer to Appendix A.

The Du Pont Oval is separated from text by using contrasting
colors.

Z-HHYLHE)M(EII\.HI)WETHACRYLATE

WIREBNGE . simmsai macria momoss
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- Packaging/
Labeling

APPLICATIONS

The Du Pont Oval is separated from texz by using space egual to
1/2 the depth of the Oval.

NET WT
1100 I
495.95 kg

The Du Port Oval is separated from text by using contrasting colors.

s GUPONT Bl

CENTARI

ACRYLIC MIXING ENAMEL
N BUTORSCYTYAE BT POOAGT

FOR MIXBNG AND TINTING ObeY

VEREAINRS
FLAMSASCE O K40 WOUR MABPLS. D PATKL & SULLCONED, NSNS 4900 SPTce
HIARERE. T AMLETL MXY CASSE CERTOA: SEFSVIRES STSTEMN EFFECTS SIEK.
REEIENS, AL, R ANISE &, WOt CALTSE WELSE:, THADRY, 15 AREY S0 SSRIORTTON.

L FONE GALLIG. ErELSTERS
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APPLICATIONS

Stationery Stationery represents the Du Pomt image to the thousands of
people and organizations we do business with every dav.
Consistency in its design and printing standards will help our
correspondence make an attractive, businesslike impression.
“Optima” is the name of the type style in the following examples.

Stanparo Format

Witirowgon, OE 195948

Pocraex FrOOUETS
» g Prouncts
FLY. P 1357
P, SV D401 -AbA)
Wiassestom. Diaosads: L IATA
iyl 1% VP COMETY m

AR F S RLIEELD
. S nnry Caetutuhtutnsetutng,

L ] [
recatantepd £ et BT A
——" 04 Vi o O )
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i, OB (99
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forone Thioms 1a¢ detiey Lowty
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@ APPLICATIONS
)

- Stationery

Stanparp Formar with Proouct loentincanon/THeme

When a business unit or product has a specific theme or product
logo for a specific period of time, it may be used with the

corporate identity in the following way. Be sure the design does
not overpower the corporate identity. A prominent emphasis on

the Du Pont Oval will provide a feeling of immponance 1o this
COUMUNICAion.

Fonimatns, Ansivs
Wrireigre. D LS89

Frniralies Ay
Aeirainin, Df 10

b e

CECTIEI0 A0, Ml RS, TR
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APPLICATIONS

Subsidiaries/ ,
Joint Ventures Stanparo FORMAT FOR SUBSIDIARIES

The logotypes of the subsidiaries are to be protected by following

the same standards presented in this manual that cover the
Du Pont Oval.

The Du Pont Oval should be of equal weight to the subsidiary’s
logotype and positioned in the upper right corner of the
lenerhead and business card.

Q) Bow Y157 2K T8
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% APPLICATIONS
J

Subsidiaries/ |
Joint Ventures Sianoaro Formar For JoinT VENTURES

Since Du Pont may not control the use of all irademarks involved
in a joint venture, the following is a suggested use of the logotype
of the joint venture, the other parent company, and Du Pont.

The name of a joint venture should include words that identify the
product offering.

@ Do Not Use
The logo of the joint venture should never take the shape of an
oval.
AT
I
&)
P % w0 i Powct Dirmsag Coisrany
Bopraatasn. 1Y 38 Mot
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APPLICATIONS

nical
Ietcel: a tg?e Technical publications share the comumon elements of the
! corporate identity program and should always communicate

information with a simple, clear design.

Standards presented in this manual are demonstrated in the
following examples.

Tecuncar Manuars
The Oval is shown clear of all other elements by at least 1/2 the

depth of the Oval. The communication should distincrively
identify that the message is coming from Du Pont.

BINDER

A INBAL

‘Sodlaeloolooly:
e

%
5%
3
5

s eI0ieer AR AR ‘n‘ngu

£
2
3
=
3
5
z
g
8

22 ranimId

HYDROGEN FERURIDE

HANDBOOK .

I B 8
Cover 3 Spine 1* Spine

FIRST TEXT PAGE

Even though a trademark is used on a cover with a ® and the
generic, it should also be used in this form the first time it is used
in the text portion of the manual. ’

” A* SR
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* Technical
Literature

APPLICATIONS

Seeciricanion Sueers/Price Lists

———

The Oval is shown clear of all other elements by at least 1/2 the
depth of the Oval.

Tecunicar BULLETING

TEFION ..

-"Dl)i‘l LES CQA? LT

ST - A

The Oval is shown close 10 a product trademark in the same color
and in an offset position.
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APPLICATIONS

Vehicle , ‘ ‘ ‘
T Trucks. vans, and other company vehicles are an imponant form

ldentification e e LT ) -
of advertising with major exposure to the public every day. The
Du Pont corporate image is strengthened when the design
elements already mentioned are presented advantageously on
these large viewing surfaces in a consistent and well-maintained
display.

The Du Pont Oval, with or without the Company slogan, with or
without market segments identified, and with or without the

Du Pont product information telephone number, may be used on
all multipurpose vehicles.

@' Batree Things far Betrer Living

1
|
|




- Yehicle
ldentification

APPLICATIONS

The Du Pont Oval, with or without market segment. and product
trademarks, cenification marks, or public affairs messages that are

recognized by mass markets may be applied 1o multipurpose
vehicles.

ay PONT

Flaoring Systems

am

Boveer Things §
for Bettre Living i

GUPIND Agriculiural Praducts

“Crownng Paringeshipwith Nature”

Industrial producis may be identified if the vehicle is dedicated to
that product and there is value in having our customer see the
product name at the pomnt of delivery,

T Ti=PU
TITANILIM DISxITE

QU AONT “

RN INRD

All identification elements should be applied directly 1o the surface
of the vehicle. Use only preciselv reproduced materials for
consistency. See Appendix B.

45 A LT0013606
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AT L 0013607

A Regions Other Than U.S.
B Reproduction Materials
C Copyright Protection
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APPENDIX A

Recions Oruer Tuan U.8.

Various regions of the world have requirements for the Company
name and the Du Pont Oval that differ from those presented in
this manual. There should be a concerned effont to distinguish
between the legal name and the communications or trade name.
In order to be recognized as one worldwide company, the rrade
name in each region, if legally possible, should be Du Pont.

The Du Pont Oval should show appropriate registration status
where it is legally necessary for either communications materials
or packaging and labeling materials.

OVAL USED BY OTHER ORGANIZATIONS

The Oval mav be used by sellers or resellers outside the Unired
States if it is registered in the countey or countries where the Oval
will be used. If the Oval is not registered for the goods soid by the
seller or reseller, the Oval may be used only if the seller or reseller
enters into a license agreement recognizing Du Pont's ownership
of the Oval, and agrees 1o use the Oval in a manner approved by
Du Pont.

48 A L70013608
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APPENDIX A

STATIONERY

The following example demonstrates a design for stationery in
regions where the registered subsidiary name is legally required on
all communications.

MARKETING. CONMUNEATIONS

ke
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Repropuction MareriaLs

APPENDIX B

To save time and to ensure accuracy of rendition in all uses of the
Qval, reproduction material in the form of reproduction sheets is
provided for artists, plate makers, printers, sign painters, eic.

Film masters are also provided at @ nominal charge for the
Du Pont Oval in various sizes from 1/2" to 18", as well asin
metrics. The code numbers and sizes of reproduction sheets are

listed below:

Code Number Size

Usage

H-19701
H-19702
H-19703
H-19704
H-19705

Stock reproduction sheets of Dy Pont-Qval

172" 1o 4" (1,35 cm 1o 10 cm}
s 6", B'(12.5 cm, 15 cm. 20 cm)
8 (20 ¢

/2% to 4" (1.25 cmy 1o 10 ¢m)

sr 6% 8"(12.5 em, 15 cm, 20 cmy)

For use on communications matenals
For use on commurications matenals
For usg on fabricated and painted signs
For use on packaging and labeling

For use on packaging and labeling

H-19706

Stock reproduction sheets of Company Slogan

Assorted

For use on communications materizis

H-19707
H-19708
H-19709
H-19710
H-19711
H-19712
H-19713
H-19714

Film masters of Du Pont Oval

172° to 4" (1.25 cm 1o 10 cmy)

3% 6", B (1235 cmy, 15.om, 20 cm)
12" (30 cm)

18" (45 em}

17210 4% (1.25 cm o 10 oy
36", 8" {12.5cm, 15 cm, 20 ¢np
12" (30 cn)

18" (45 cm)

For use on communications materials

For use on communications materials

Far use on commuaications materials

For use on communications materials
For use on packaging and labeling
For use on packaging and labeling

For use on packaging and {abeling

For use on packaging and labeling

OPTIONS FOR ORDERING

» Complete a G-352 stationery and forms requisition form
and send to Du Pont, Stationery and Forms, Eden Park,

Wilmington, DE 19898,

» Call order desk: (302) 774-4444.,

* Fax order: (302) 774-3043. The voice contact number is
(302) 774-8004.

50
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SAMPLE REPRO SHEET for Communications Materials F-1770
Do note nlarg for odd sizes » Reduce the next larger Oval « See page 50 for ordering information
Du Pont « Stationery and Forms « Eden Park » Wilmingron, DE 10898 » (302) 7744444

Re f to the Cm‘po rate Identity manu.aifo OrTeCt Usage ofth Du Pont Oval

- - m—m m~<:>— UPDN :

2.825
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SAMPLE REPRO SHEET for Communications Materials H-197
Do not enlarge for odd sizes « Reduce the next larger Oval » See page 50 for ondering information
O front » Satonemy and Forms o Eden Park « Wilmington, DE 19898 « (302} 774-4a44

Refer 1o the Cerporate Idemtity manual for correct usage oflthe Du Pont Oval

R
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SAMPLE REPRO SHEET for Fabricated and Painted Signs
See page 50 for ordering information
Du Ponr = Stationery and Forms » Eden Park » Wilmington, DE 19898 « {302) 7744444

Refer to the Corporate fdentity manual for correct usage of the Du Pont Oval
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SAMPLE REPRO SHEET for Packagmg/l,abelmg H-19”
Do not enlarge for odd sizes « Reduce the next larger Oval » See page 50 for ordering information
Du Pont » Smtonery and Forms » Eden Park « Wilmington, DE 19898 » (302) 774-4444

Refer to the Cmparaxe Identity mannal for correct usage of the Du Poat Oval
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SAMPLE REPRO SHEET for Communications Materials H-1970
Do not enlarge for odd sizes + Reduce the next larger Oval « See page 50 for ordering information
Du Pont « Stationiery and Formns « Eden Park » Wilmington, DE 19898 » (302) 7744444

—

Refer to the Corporate {dentity manual for correct usage of the Du Pont Oval

@UDIND Better Things for Better Living GUPQNY Better Things for Better Living
U POND Better Things for Better Living

QU PONT Better Things for Better Living
I (1D D

Better Things Better Things
Better Things for Better Living

for Better Living for Better Living

aUpONT qUpONT
forener umg for Bener Loong (IR

Better Things for Better Living
QPN @piv

Better Things Better Things QU POND

fOI‘ Be'ﬂ'er LiVing fOt‘ Be'"'er LiVing Better Things for Better Living

Better Things for Better Living...from DuPont

Better Things for Better Living...from DuPont

B¢ “‘er Things for Better Living...from DuPont 59cF |

Better Things for Better Living...from DuPont
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APPENDIX C

CopyYriGHT PROTECTION

Copyright is defined as the exclusive legal right to reproduce,
publish, and sell the matter and form of a literary, musical, or
artistic work, such as art, photography, computer software,
videotapes, books, and other textual marterials. The only require-
ment for material to be protectable under copyright law is that the
work be an original expression of an idea that has been fixed in a
“tangible form of expression.” For example, choreographic works
or improvisational speeches that have been notated or recorded
are protectable, if a wrinen, visual or audio record was made of
the work.

In order to obtain full right and title 1o purchased art and pho-
tography. the creator must assign his/her rights to Du Pont by
agreeing, in writing, to the following:

“E. 1. du Pownt de Nemours and Company (Du Pont) and Supplier
hereby expressly agree, far good and sufficient consideration
tendered and received, that should Du Pont not already oun by
operation of law or otherwise all copyrights in the work product to
be produced pursuant 10 this agreement, Supplier bereby sells
and/or assigns any and all rights, title and legal interests Supplier
may bave in such work product 1o Du Pont. Supplier warrants
that it has full right to sell, transfer, and assign the material, work
or service fo Du Pont, and that same may be used or reproduced
unthout violating any laws or the rights of any third parties.”

Materials that are generally not eligible for copyright protection
are titles, short phrases, slogans, familiar designs, symbols, ideas,
procedures, methods, systems, processes, concepts, principles,
and works consisting entirely of information that is common
property and containing no original authorship. Famous titles,
phrases, slogans, designs, and symbols may be protected as
trademarks.

Copyright protection for all copyrightable works is to be obtained
before that work is introduced to a customer and to the market-
place in general. The penalty for not doing so is the loss of a
company's right of exclusive use.

56
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APPENDIX C

The use of a copyright notice identifies copyrighted work. 4
proper Du Ponit copyright notice consists of three elements:

1. The symbol "©",
2. the vear of publication; and
3. the name of the owner of the copyright in the work.
© 1989 by I:‘. 1. du Pont de Nemours and Company

Position the copyright notice in such a manner and location as to
give reasonable notice of the claim of copyright. On videotapes,
the notice should be placed on labeis affixed to the cassene
container and should appear at the opening or closing credits.
On books or other textual materials, the notice should appear
either on the title page or on the page immediately following the
title page. On computer software programs, it is recommended
that the copyright notice appear on labels affixed to the disks,
that it be displayed at the user’s terminal at sign-on, and that it be

. embodied in the source code in such a manner that on visually
perceptible printouts it appears either with or near the title, or at
the end of the code.

REGIONS OTHER THAN U.S.

On March 1, 1989, the United States became a signatory to the
Berne Convention, an international agreement created to
strengthen the copyright protection of works in foreign countries.
Beginning on this date, the U.S. authors of copyrighted works are
protected automatically in all member nations of the Berne Union,
and works of foreign authors who are nationals of a Berne Union
country are protected automatically in the U.S. Although there is
no such thing as an “international copyright” that automatically
protects works globally, U.8. authors now have greater protection
in more countries thanks to the U.S. enury into the Berne Union.

1.8, works must still be registered with the Copyright Office as a
prerequisite to a copyright infringement suit, but foreign works
need not be. However, U.S. registration of a foreign work is still
highly recommended.
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Advertsing/Promotion/Publicity, 22-26  Oval Trademark, 10-15

Ad Specialties, 24 Design Elements, 12
Adverdsernents, 22-23 Six Basic Design Standards, 12-15
Brochures, 25 Background, 14
Back Cover, 35 Color, 12. 14
First Text Page, 25 Frequency of Use, 15
Front Cover, 25 Separation, 13-14
News Releases to the Media, 26 Color, 14
Qurdoor Advertising, 24 Position, 14
Promotional Newslerers and Space, 13
Publications, 26 Shape, 12
: Size, 14
Business Units, 18 Use on Communications Materials, 11
Appropriate Use, 18 Use on Packaging and Labeling
Matertals, 11
Copyright Protection, 56-57 Value, 10
Flectronic Communications, 27 Packaging/Labeling, 37-38
Owal, 27 Oval Standards, 11
Broadcast Media, Film, and
Videowpe, 27 Product Trademarks, 19
Elecrronic Design, 27 Appropriate Use, 19
Electronic Transmission, 37 Gemeric Name, 19
Product Trademarks, 27
Electronic Publishing, 27 Regions Other Than U5, 48-49, 57
Oval Used by Qther Organizations, 48
Equipment. 28 Stationery, 49
Copyright Protection, 57
Exhibits, 29
Repreduction Materials, 50-55
Facilites, 30 How 1o Order, 50
Indoor Marking, 30
Outdoor Marking, 30 Slogan, Companv, 16
Used aAlone, 16
Mame, Company, 89 Used with Oval, 16
Legal, 8
Appropriate Use, 8 Stationery, 39-40
Specifications, 8 Standard Formaz, 39
Trade, 9 Standard Format with Product
Appropriate Use, 9 Identification/Theme, 40
Specifications, 9
Subsidiares/Joint Venmures, 41-42
Other Organizations/Companies, 31-36 Standard Formar for Joint Ventures, 42
Certification Mark Programs, 36 Stanidard Format for Subsidiaries, 41
1.5, Region Legal
Requirements, 36 Technical Literature, 43-44
Imprinted Literature, 34 Bulletins, 44
Non-Du Pont Advertising and Manuals, 43
Editorial, 31 Binder, 43
Programs with Nonprofit and First Text Page, 43
Educational Organizations, 31 Specification Sheets/Price Lists, 44
Retail Advertisements and
Promotion, 34 Vehicle Identification, 45-46

Retailers/Distributors, 32-33
Yellow Pages Advertisements, 35
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