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Believe we discussed tha fact that M-700 has performance 
features, accuracy and strength, e.g., which are not 
being aggressively advertised. Preiser is interested in 
a technical package which he can use with Advertising 
to develop a strong campaign. Please advise what you 
could put together. 
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CONFIDENTIAL-SUBJECT TO PROTECTIVE ORDER 

KINZER V. REMINGTON 
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