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Both rhe:rwrnStMo.World shotgun markets are focused on hunting and inanimate 
shooting end uses ... ,,,~i:°'_i,jm,, shotgun dominates the U.S. market as the action of 
choice, cow~t'iilf#ffi?f{iiitt(f"'60% market share in terms of unit sales. 
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~:'~~;:d~~~ii!.'it.fil:!Mi~ 1996 NSGA Brand Share Repm1 for Shotguns, market 
share l).y:m~J~~\!~g~mtifaettirer is as follows: 
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