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Subject to Protective 

• Pricing Overview 

Remington has regularly raised prices/~;~'.rim:::f:irnanns with an eye towards 
profitability. T/ie business unit has not u~~iiaiJ'JWp~@.¢/'dPwn with our resellers 
during periods of market softness which 1riij''llelped buii(liiYposition of strength for 
Remington brand firearms. Several of .~~%:¢Qmpetitors, principally Browning and 
USRAC, have cut priees in 1997 to move blo~M~HAtQ~~Q,i-jes of slow moving product. 
Most of hese efforts have been direct~4::::~9}¥:™:9t8~i.~W:gfre rifles equipped with the 
B.O.S.S. system. ,,,,,,,,,,i''i''i'''i'i''i''·:, .. ········· 

.. · <:~:; -;:; ·~:~:~:; -;:;:~:~:~:; -;:-:' .. 

With intense pressm·e on ear:t~~s, tlt;''~jj6j/$Jiie of tlte last several years has 
been to maximize tlte profit pot/iffitl ofi:/f!emilJ&,OH firearms without overpricing 
them. Value maintenance with the:~hd usJl':has b~tfour focus. 

t:::'.:'.:~:~:~:'.:'.:·.'. :::~:~:~:'.:'.:·· .:::~:~:~:::: :: 
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Historical pticing ofRemin;~{~::m;~~,~,~~i:h1"lior product catego1y follows: 

Shotguns 

Rimfire Rifles 

Centerfire Rifles 

Extra Barrels 

Ave1·age 

Hi,~!~r.i~alFir~~ffs Pricing Mo~~J 
Q~!::Pnce Iner~~' Gross Sales) 

.:::::::~:~:~:::::::~:~:~:::::" •, ~:~:~:::::::~· 

,: :.,., ·.·.·:•: :: ::,::.:,,,,,:]lt/:""f 
::r:I::::, ...... 1993 ~: ::~:~~~~i~i~/' 1994 
'"·"::::::::::~:~:~:::::::~:~:~::::~:~ 

'""""'"" ..... ' <~::~~'nr 2.92% 

2.57% 4.49% 

38% 1.72% 

2.90% 

2,56'% 

v. Remington 

1995 1996 1997 

.79% 1.63% .68%) 

l.96%, 2.97% N/C 

2.46% J.49°/o 1.84% 

3.28% 3.71% N/C 

1,55% 2.58% l,37'Y., 
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