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As stated earlier the J~~nfjr.~ rifle mM,~et is clearly dominated by Ruger and 
Marlin. Although R~i+H'ffl9.n:Jf.~~ g#.~red some favor in the marketplace with 
the Model 597, eat!Y: perfOHtMi:~~:~ssues with respect to the magazine box 
and foeding, coupledfwt~4::"'1,,Fetaff'price position close to that of the Ruger 
have caused the.Mpde1'591:::f.9:1lil.Rshort of initial projections. 
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Ruger's positj~ij:.~i~terf.1:~''i~imost entirety from longstanding market dominance 
of the Modtl:W:1P:1:21hfautoloading rimfire rifle. Regarded widely as the 
standard fo.r a~~t61'a~m~:!.1J!rofire rifles, the l 0/22 has entrenched itself in the 
marketpla4~}'tb~qpgli"'''6i®iW. distribution and widespread acceptance as a 
quality peddtiW,f!:f9Mhf:ln;~ney. 

Marli1tJji,1:~¢sfa:bhsl'led itself as the low-cost leader in the rimfire market with 
the M3tlef@ID'':~i~tploading rim fire rifle. At a retail price of just over $100, 
the ~94~J,,.§d'Y¥8.{i.l~'refened to as "the most popular 22 in the world." 
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