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. In the case
nere are two

the customer based on the intended usage of t
of rimfire rifles, it can reasonably be
distinet customer groups. These grou
“plinker” and the “enthusiast.”

o The “plinker” by m large
of the rimfire rifle market
from casual target sho

recognition. The
a product based on the
glative, or through ample

. The “plinker” would
" consistently hit small targets
' game, with relatively few

expect accuracy .
such as cans, pi
malfunctions aé

¢. The “enthusiast” may be a
itive target shooter, or varmint
“versed in firearms technology and
ies.  Accuracy expectations from this
be 1 Minute~-of-Angle or less with a
malfunctions of any kind. While
in tastes and expectations, the

omparative study 1s known to exist with respect
d perception exclusive to rumfire rifles, some
“he drawn from Sports Market Research Group’s
000 study of the overall (centerfire & rimfire) market’, as
pph peneral knowledge pained through discussions with
d the monitoring of internet message boards. Listed
summary of Remington’s brand perception, along with the
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