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Compiled market data suggests the fol19Wh1g bi[ridi!.::~~t~re position by 
manufacturer as a percent of units sold. J.,.,ii,i,.!·:i\:::,,., 

Centerfire Rifle Brand Share 
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Remington maintains ~::d.6iti:uant:position with respect to brand share 
in the centerfire r~'~:fRt.~g'Jfji~.'·::pflmarily through sales of the popular 
Model 700 line of'''&ijlt+~'¢~iQP ce'riterfire rifles. Additional share growth 
was spurred in lQOI \vfrlfth~:::~:roduction of the Model 710 Sportsman, an 
entry level prjq~i[ scop~d com'tk1 bolt-action rifle priced in the sub $400 
mark at retaiL:(i~OO J ~ij~b of the Model 710 were purely incren1ental with no 
slippage in iM¢$)fo:faJ1ie Model 700. Bolt-action rifles constitute nearly 
90% of all:J~.~~~Mi~~i!~~mt~rfire units sold. 
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Stmm, R~~~'iF&:.:¢§mP:@::H; occupies the number two spot with a 19% share 
of the ,,,f~gt~rijr,~:~:~),r:~fi~i@#itegory. Unlike Remington, Ruger's portfolio is 
much :#f~#~iqfverslfied with respect to "action types." Although strong in 
the bolt~[H'i~~·::~~t~gory with the M77 family, Ruger maintains a dominant 
posiri9rt:':'With fe~p~f to semi~automatic centerfire ritles with the Mini 14 
s~ft~~::®f!~!~~~~4. rifles." Ruger also holds a fair share of the single shot 
tj~ijforfire cate~tY with the No. I series. 
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