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Remington Segment Performance 

Remington's pump action shotgw1 line includes the Mml~FS.i:m~:.i~~:i!it~h ~lie Wingmaster 
and Express versions. 200 l sales totaled 223M units, or $5'.:'q~~ in revenue. This 
represents an 8%) decrease in units and an 8.1°1;) degi.f.~m>~in reve'~li.1.,~jfrom 2000 actuals. 
Worldwide Remington performance for the pump ;:J,c~:Jfdf.f'~~~SWLCaMgory follows: 
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Remington still eqjoys a weff'fe~imt~~W~fand and loyal following in the Model 
870. Long considered tlrn,~tandarcf'M'~Wimp action shotguns, the Model 870 has 
been copied both in w#i.'~'~::':b:('!;r\m§tior;'\md appearance by numerous firearms 
manufacturers over try~i#ears. B~&\i.t~~e the pump action buyer is generally not as 
fixated 011 high tec\~i:i(~~WJleSS", nt¥ii~70 has not been as sensitive to life cycle 
decline as Remingtoh~~:~ffi:eflload~t& 870 Pump action shooters seem to value 
basic fuuctional~W:+ :Jtl{~biliij;.'·:;·;;~~sthetics and cost over serious product 
innovation. The pHt~ji:i~tm.,gf th6 average pump aetion shotgun is in the $190-
$200 range, whj~lfkeeps<'ffib;®J~):ajor manufacturers focused on producing a lower 
cost product, ,fijtfillirig:d1e ne"dis of special markets and/or improving cosmetic 
appeal to gai~'ji~ilare,J$his has been a key part of Mossberg's success in the pump 
action shotg~i!i$~g$.~~L ln short, the pump-action shotgun shooter is looking for 
a dependapJi; sll'6{}tiJ[gfi)Jtk. 
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Remingto11 '$,,,,m(o!j:g:.p;::;:ij~j#J&~!(J~s in the domestic pump action shotgun market are 
1l-lossberg, !ii/ffl.ljifj{g/U§RAC, and Bene/Ii. These three manufacturers, together witlt 
Remington, iiliiJiil~p((!Yfft.90% of all units sold in the United States. 

Subject to Protective v. Remington 

20 

BARBER · REM DOCSB0000504 

MAE00000420 


