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• More shifting of densely populated areas from cent~rt)Ji;i,q!)l.~rJrnnting to primitive 
weapons and shotgun only regions could create ad~!filhMAii~l,{~~!:~pportunity. 

• A renewed approach to advertising the Model 709,. ,::ihld help to create 
additional "pull" in the market. t::::::x 

• Due to the strong centerfire rifle market of r~~t.lkYears, i@t~~!::yely little focus has 
been placed on pursuing special make up opp§H~m~~:Jg prdVide customers with 
differentiated product. ,j,;,: .. , '\::t:rn@t 

J.,.,ii,i,.:·:i\:::,,., 'l'h rea ts _.,,,.,,,.,,,.,.,.,.,.,,.,.,.,.,.,.,.,.,._. · 

• Increased market focus on low-cost/low'~~fic~~~~ff~'·'i~'RM and combo packages. 
• Although efforts to regulate in-line<.:W:Wf~leloaders and muzzleloaders utilizing 

209 shotshell primers have been dereat~&P.P:t~nti.al exists for these efforts to 
surface again. ···.·:·::.I!.]':::·::t: 

• Increasing costs could force Rem~~;~~\&Hdi8':::Hils@''''prices in an effort to protect 
margins. Additional price increii'faij~{%~mW result in further erosion of Model 
700.ML volumes. 

Model 700 ML - No new prodt!~~:;~i;J'J(~~~j·~~i,~·~ik're planned for the 700ML family for 
2003 as a result of a compleJ~':i~#~~~~µkpf thefline in 2002. Focus will be placed on 
meeting the delivery expect!tj:Ons ofc'ijiijq.p1ers where Remington has fallen short in 
recent vears. Efforts should?be focusecfi6"1 areas to reduce costs of the l\lodel 700 
ML. .These efforts cotl'i~'.f"ili~l!tlct.l.~, ~ij*'? are not limited to more cost effective 
solutions to accessorie$.diH~~kag'&!f!W:'~t~rntt.e rifle. Nipple/breech plug tools come to 
mind immediately as opp~f,~~9:~!~~s frfpursue inexpensive stamped wrenches. 

'''''''"''''"''' 

Pricing Con.5iderati<J:{fl- Th~'~8a*f 700 Ml, is already positioned price wise at a 
competitive disadvajt@ge . .:::?N~· stated above, efforts should be placed on taking cost out 
of the product tq,(ffifg:g;,gf:,and improve margins rather than adding price that will 
certainly erode voltiiii@@'''@It: :::w 

Product Deletiq#,~'i'f:t~R prdi:Hiij~i·~eletions are planned for 2003. 

,,,, ,,,,,,:::::,,,,::::::::::::::::;rn::rn,-~::,:, .. ,,.,~:-:,:.,,·i::·Y 
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Product sd&li~:;@:~UW4 & Beyond Remington In-Line Muzzleloaders 
. . . . . . . -'-=:~:~:t~~m~~~t~i~~~~~~~~~~~~~: 

Model 'IQQi\t,!li,@>::::. 
In 2004i~'i¢'6nsidettitJQh will be given to adding fiber optic sights to the Model 700 ML 
series i~f:jb.e opportuij~'fy is present to create additional value in the market place without 
sacrifiqj~f~pnargin p$.Mtions . 
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Subject to Protective v. Remington 
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