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Remington Segment Performance 

Remington's autoloading shotgun line includes the Mod:f:!,,~:ii~PAl~del 11-87 and the 
SP-10. 2002 sales totaled nearly 53M units, or $24]fy'IM in 1:~~i~~· This represents a 
3.3% decrease in units and an 1 Ll % decreasfi'::'in::::r~venu&'@ffbm 2001 actuals. 
Worldwide Remington performance for the autolo~4µ{g''@~{~~9tyJ9.lt~ws: 

Competitive Outlook 
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• The domestic autoloadin" s!iij(\,UIL•:~:':i~:~~ii·.:i~l~s underuone si <mificant recent 
b .. :-:-:·:·:·:" b ,.,.,.,.,.,.,.. b b 

changes. During the last tw€§iiteca~$fan qy~rseas manufacturer (Beretta Group) 
has managed to climb to t4f:i:i~pjQ:i:ffnn~/q~fshare and hold a dominant position 
for several years. As rece1itly'i~$)ifQ:,y~~u;$:i~go, Remington enjoyed that dominant 
position, staying steady atJ~~49~~,,~fi['lf~:'~funits. Unfortunately, the most reliable 
data from the past 3 yeM~':it:~W~~'i'~>stead~' decline in Remington autoloader share 
to 25% in 2002. -:"'t?' ... ,,,?tt 

• Data also reveals thafithe autoload~t percentage of the total domestic shotgun 
market is holding wififii'i~j~),y~p agajij®'t a 5 year history. In other words, when the 
overall shotgun m~x!<:et.'lHMij~~t~@'· the percentage that is in the autoloading 
category has rem<Ha~~:i:~!f::?::,slY 'afTS-20% of the total. Remington's piece of the 
pie, however, h~$:~orifilhWW.fo::~hrink. 

• This loss of shai&An auto loa~l'&f.~"is the result of several factors: 
- Produ~m·irhat @~i.perceived to be in the declining stage of their life cycles. 
- Relati§@:!)rnhtsW manufacturing cost, ,~foch limits the flexibihty to cut 

prices aWd'''ii,~i~'~re. 
- Sh9:tiif~U~ i11·>:~~~~t performance and features when compared to the 

comp&ttt~@~tl~hH}.P slline price range. 
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RemingtonfJi:'fflfJ.~t::9pmpetitors in the domestic autoloading shotgun market are 
Browningll/.SR.AC,"/:/Jjj.fj#µ and Benelli. These three manufacturers, together with 
Remi11gt,q~~fiiiftfi~iffP. ovt/90% of all units sold in the i:s . 
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Subject to Protective v. Remington 
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