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Subject to Protective 

Titis market is greatly dependent upon thM:!:~~l!4 ... 9f R.~ltigton's shotgun 
business. The category includes all catalog extra ~h~gwi'ffill~1:S:forRem.ington models 
SP 10 MAG, I l-87, 1 l 00, 870 Wingmaster and 8(::~!rixpress. H •• ,,,,,,,,,::;:::;:' 

The t.,lfowth of specialty markets such a~::deefa'A:Qfik~Y have benefited the extra 
,•,>,•,•,.,>,• •·,>,•,•,•,'.•,>,•,•,·,0:-·,>,·,•,·, 

barrel business. Conversely, removable choke tubes li'avet:Mded flexibility to the 
product and hurt the sales of standard field sri~~:~:~,t:ra barrels. 

Principal competitors in the extra ~mr~L4~~~)~~~~#..i~t Remington brand shotguns 
are Hastings and Mossberg. Both co~n~~~!~W"f'B'diW'Bri"''d.eer barrels. Some of these 
products feature fully 1it1ect bores and aa:vs11~~~L~~ghting systems which 6rreat1y enhance 
product performance. "''''''''''' ''<'<Jit@r 
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1995 competitive sales voh11~';irn~A~t:.;~~m~~:,'~hare are estimated as follows: 

BBAND .. ,,,?tt UNITS (M) 

~~~iiijfu1()11 :.i.ii,i:i,.,: 41 

... x1~~tM~~.:.,, .. ::r:,::;/,,',.J· 13 
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