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• Abandon costly rebate programs and ':f~i~~~::?':{l~~~~i:t::~ith useful 
merchandising tools which can assist selling effort~'''~t·x~t#{L 

• Carefully review available resources and,~i,t"in the sYij~fID'. of fireanns and 
ammunition wherever possible in all coll1'.iliim~~~tj,q1,1 effdi:tf 

• Develop a new corporate tag-line whi.¢.1,l:\:;~dt~M~!-!pm~itibn for Remington 
in the consumer's mind. For e~#iple, "gr~·~F'l,ijins deserve t-rreat 
ammunition, we make both". .,(I:[HiH\:·, 

• Review all sponsorships of magazi~1~:~we'ep~tii:i~$::!md promotions et el and 
detennine the true value to the bu~Hi~'ss via po;f''~tidhs. 

• Tie in ammunition products withi'!(¥~:i,i.pns products in specific advertising 
campaigns for the 700 Muzzeload'gf":aj~4:':~~,,pevv· family of 597 rimfire 

rifles' •::•:::::::;::::::ttit<rn}:::·i:i:i:rn:i:i:iiJ' 

Finally, Remington must impr~'jJi''jjj·'~r~~#pe on tlte Internet. Our cunent 
web site is very limited in scope ,#~)it only ··1;M"ij¥s infonnation on the Shooting 
School, Powder Metal Parts aµ,i,UiNA$Q:AR. ·'''·,A new Remington web site is 
desperately need so that inforffiitionl:B'h ouf@foore products can be obtained 
electronically via the Internet. Thf~Xilt.ff!)},J tnf:..Jl{ij11ation sharing is viewed as more 
important than publishing our an"ititifl/~#ttJifift The Internet is without question, 
the major source of in/ormq~~~~fi~f;WR',~iJiTliiii working professionals. 

Remington's new 'Y~~!~ite sho~~J'j!··~~tain the following information: 
.:~:~~~:~t~~~~~~:~t~:~:~::~: .. \ ' < ~~~~~~~~~~{ 

• Catalog infori;p_ati~ri'i~.iiji~M~fk,\iproducts (features, benefits, and specs.) 
• A complete lt~~~i~tf:Qffi;~~BW!pmts with schematics including direct order 

capab11i ty y~~: c.{edH%~~@. pprchase. 
• A complst~':!fist qf certmM''''warranty firearm repair centers, accessible by 

geograpJffi~~l ar~ii#1cluding address, phone and point of contact. 
• A statem~tm,,,qf,kemington repair procedure (the steps to follow 'vhen 

serviq~ is'F~~:&~9!:~.µ-~ Rem.ington fireann). 
• A cq)~~l.¢g~Jjstirig''~('~emine,>ton direct dealers by state or geobrraphic area 

includfrl1f'ifi~j:~t':1~4,j[ect retailers serviced by our wholesalers. 
• PJgf,!;;,§::::~R::RMi~:rnil.~~}shoot (gun club listings, and a listing of public hunting 

4:ll#~$,,qff'asfafo.by state basis). 
• Q{i6§tMti~::mi4 answers. The posting of the most frequently asked 100 

.. ,,,,,,:q[~~~'!}:WW .. t·s·:::@H~iffermined by Consumer Services should be up on our web 
'tt::St1:tHdW~d1:-tce incoming calls to Corporate Headquarters. 

v. Remington 

Page 123 

BARBER · REM DOCSB0000839 

MAE00000755 


