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Remington currently occupies a dominant brand ::P9.~~tiJHl)JL the bolt-action 
centerfire rifle market. 2001 was of great significan4f~~:::tt~fu;miijij?picked up an 
estimated 6%-8% brand share with the introduction'&iYthe 1\~lQdei 710 rifle. The 
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Model 710 provided Remington with incremental sales vdH~m#~ \vith demand levels 
exceeding Remington's ability to fully supply the 1~1ff:k~t. Shtit('~~:J;D objectives are to 
continue to grow Remington's brand share through 'Hi~i1~~$ffll.:g,.pap~b#y to fulfill more of 
the market's demand for Model 710's. An ongp~lig aild:lqpi;~J:;term objective is to 
maintain the integrity of Remington's reputatio:Q'il'Pr quality bolPaction centerfire rifles 
through continuous improvement initiatives ,'f:fi$fl::p:rn,:vide Remington with distinct 
competitive advantages with respect to perceiy~Wvahi@~,~-'PP:§~· 

Remington Segment Performance - Bolt-:A:c;i-0n Center;.;:~Rifles 
Remington competes in the segment \vith thh.~ei4.i~#t.!~t,product families, the Model 710 
Sportsman, the Model 700 series and the M9i:lit::i$.'~N¢~: compact rifle. 2001 sales 
volume consisted of 194M units or.:~$~'!!!~1itfiii''4lmbnue. Overall volume and 
revenue changes from 2000 to 2001 w'~rii.]~~~[(~~es of 28% and 26% respectively. 
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