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Centerfire Repeating Rifles 

The U.S. domestic market for centerfire repeating r;A~j;~i~ ~,~~}~ated to be 346M 
units amwally with flll estimated retail sales valll~f!f $112M~WL, 

Sales volume and market share are estimated as f~i:f ;d•&:~l,,;'I't?: ''\:;!,.if 

2002 Domestic Repeating G."t~:J.r:fire Rifle ;{'~rket 
Estimated Sales by:M~firtfi¢ture.r 14 
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BRAND 

Marlin 

Ruger 
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C~ij,~j:t:Q,r.~.tJ~pea ting Rifle 
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>: 2®,1i¢¥"~~rfire Repeating Rifles 

BraWtf$~'are by Manufacturer 

Winchester : 
15% 

SAMIT, and NASGW 2001 Data 

v. Remington 

1 Marlin 29% 

Ruger 21% 
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