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Remington stiLl maintains a dom1Hani1,,P,~~~1~;Lpq~#fon, despite some loss of share in the 
autoloading category. Looking aqhe elWlH~':i~b~tgun market, Remington's loss of share 
is somewhat mitigated by botl(:mf~ij~'#:¢9qgnifib'n and a strong mix of pump action and 
autoloader offerings. A111i~ maJ6K::m~¥Iufacturers, only Browning/USRAC and 
Beretta/Benelli have similarb!:)">road shotg~!~iporttohos . 
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In terrns of shotgun distTJp,µti;~p{~:fi~m:~t*-;:M~alysis ofNSGA and SMRG reports reveals 
the following data for lrrit(~i:Pffl:f:!t,1sedd8fuestically: 

Subject to Protective 

200~<$hij~'Distribution G'hannels 
''(% ofUnits) 

v. Remington 

Mass 
rMerchants, 

25.0% 

Specialty 
Sport Shops, 

17.0% 
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