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The chart above paints a clear picture of the emphas~§: M;:i,rhnJ:lJl4 Ruger place on 
protecting their brand share in the rimfire market thro:UgfrH1MHfofu'P,6fif6f advertising 
dollars, In order to successfully gain share in the ri~fl~~)~Par.i~f:·.,R~mington must 
provide additional adve1tising support to generate impressionsfafdhe consuming public. 
Listed below is the historical and current forecast :gf,~dverti~t'figi:'~~penditures for the 
Remington Model 597 Autoloading Rimfire Ritle. '''\i,){}:f:::,,,,,,,,._ ·<:) 
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Listed below is the total retail <li~'i~;it&m~.~n:tt~~\/an rifies (centerfire and rirnfire) as 
•, ',>::::~;~ 

reported by the 2001 NSGA R,,~~'l,i!::i~~~14¥'.~ ·.:,. 
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