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Remington Se2ment Perf~;•m,i:riie:::Qi.:Autoloading Rimfire Rifles 
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Remington competes in the <.J..:1itP:foad1fig::m~n:fire rifle segment with two product families. 
2001 sales consisted of 5J:N'f units or '${!$ 1.1J\.1 in revenue. Volume and revenue 
changes from 2000 to 2001tiij~f~,~~9reas~#i'~f 9% and 10% respectively. 

Uuil Sales (M) 
Sales Dollars ($Tv!M) 
St.m11i1rd Margin ($MM) $U $0.7 
Standard lvlargin (%J 23.5% 18.8% 12.6% 12.1% 

The Mayfield b~%t. .. ~'6'a8t.:!~~J\ij;µnily dominates Remington's presence in the category, 
consisting of 5 tkW6litb~,,t9taT'VB:fi.une of the 53M autoloading rimfire rifles sold. The 
remaining 2M units···a¥€@9mP:r:,~ed of the Thon based Model 552 Speedmaster. 
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Model 597{~~1¢~-:·:·~pyar to have stabilized over the course of the past two years. 
Therefore volurn~~Fiiw~i:i$.b.iii.re growth are stagnant. This is problematic for Remington. 
Tntroduc:,~4.,!~!~~rn:~w~,,,nie.Mbdel 597 has reached a plateau in its product life cycle much 
too soqtj'f'Ythe'K:!M,if,t:?97 problem for Remington is one of complexity. With razor thin 
standCW,~Jmargins d(f~2%, Remington must focus on increasing profitability while 
growil\~,!~r9lume in _!~~(category. For a product which competes in a highly price elastic 
market;'tl#~':Pf@§~D~ia' formidable task. 

Subject to Protective v. Remington 
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