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LETTERS 
SHOOTING TIMES welcomes 

comment from its readers on any 
material published in its editorial 
columns. Letters should be under 
20Dwords and·signefi-Anonymous 
letters will not be- printed, but 
names will be withheld upon 
request. We reserve the right to 
edit letters for reasons of spa.ce . . 
Address letters to: Executive 
Editor, Shooting Times magazine, 
News Plaza. P. 0. Box 1790, 
Peoria, IL 61656. 

Are New Bolt-Action Rifle 
Safeties An Improvement? 

I haven't seen any reference in Shoot· 
ing Times to the changes Ruger and 
Remington have made to their bolt· 
action rifle safeties. A year or so ago, 
both companies eliminated the bolt· 
locking feature on their two-way safeties 
so the chamber can be unloaded with the 
safety on. 

This may have been a commendable 
decision in the interest of product liabil­
ity, but I consider it a disaster for hunt­
ers. Tr-y carrying one of these new rifles 
slung on your shoulder through heavy 
brush or timber; and I guarantee a 
branch will pull the bolt handle up from 
its fully locked position, thus disabling 
the piece. 

I discovered this "improvement" the 
hard way when it cost me the only elk I 
saw last year. I've since traded my new­
est Ruger Model 77 for a pre-'64 Winches­
ter and would be interested in comments 
from your contributing editors on this 
change. 

It wouldn't surprise me if "pre..'84'~ 
Rugers and Remingtons become collec­
tor's items. 

Jack Pollock 
Lighthouse Point, FL 

Over 2,000 reloading 
recipes, incl. 166 re­

cipes for ACTIV hulls. 
plus 44 different hulls. 

Full color hull 
photographs INSIDE 

and OUTSIDE. 

Soft Cover Price: S17.95 
Plus $1.50 p&.h (Texas res. add S.92 tax) 
Available at reloading products dealers. 
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Ponsness/Warren Is Back 
IDGAS Enterprises Inc., a new Idaho 

corporation, has purchased the patents 
and tooling for all Ponsness/W arren 
products and has resumed the manufac­
turing of these high-quality, shell­
reloading products. In addition to con­
tinued dealer activities, in order to pro· 
vide better availability and service for 
the user, all products, parts, and service 
are now available direct from the factory. 

The main elements of the factory direct 
marketing strategy are national con­
sumer advertising for product aware­
ness, guaranteed source for products and 
service, and most important, a reduced 
price for the shooter. 

IDGAS Enterprises is introducing a 
new improved 800 Convertible Shotshell 
Reloader with interchangeable dies and 
tooling, new improved crimp starter for 
all gauges, and primer feed assembly. 
With a simple change of tooling, this new 
machine will now load four gauges. This 
reloader features the same high quality 
as all Ponsness/W arren products, yet, in 
keeping with the nev: lower pricing poli­
cy, it is in the $500 price range. 

For further information or to place 
your order, write: IDGAS Enterprises 
Inc., 1000 West Hubbard, Coeur d'Alene, 
ID 83814; phone: (208) 664-1596. 

IDGAS Enterprises Inc. 
Coeur d'Alene, ID 

Thanks For The Dumb Crooks 
I'm writing to thank Jerry Constanti· 

no for his "For Your Information" col­
umn. I find it to be very much of interest, 
and it's especially helpful in preparing 
"progun ownership" talks and presenta­
tions for the general public. As a long­
time member of NRA (57 years), some 20 
years on the NRA Board of Directors, 
and a background of29 years as a Detroit 
policeman, I like to be prepared with 
some good arguments on the progun side_ 
It helps a lot when one can throw out 
some humor along with the statistics. 
The ttdwnb crook" items have helped me 
win several confrontations with antigun _ 
people. 

Harry Reeves 
Andrews, NC 

Buck Knives Backs Its Blades 
On a recent camping trip, I accidental· 

ly broke .my folding lock-blade .Buck 
knife No. 110. I broke the blade and bent 
the handle, rendering the knife com­
pletely useless. 

I mailed the knife to Buck Knives Inc., 
requesting that the company replace the 
blade and, if at all possible, straighten 
the handle. Only five weeks after I sent 
in my broken knife, I received a new 
knife at no charge. 

It's nice to know there are still compa­
nies offering the public quality products 
and service. 

Paul Whitney 
Lancaster, CA ~ 

SHOOTING 
TIMES 

EDITORIAL 
James W. 8eque1telEd1tor 

Randall .losephsonlAssistant Editor 
Kathryn SµnznaglelEdirnrial Assistant' 

Michael BrecklinlSpecial Projects Editor 
Contributing Editors 

Skeeter Skelton/Handgun Editor 
Bill JordanJShonnng Editor 

Rick Jamison/Reloading/HuntinglRillcs~ 
'Technical Consultant 

J.B. WoodlGunsmithing 
Dick Metcalf/Firearms Law/Special Pro1ectsl· 

Technical Consultant 
J. Wayne Fears1Huntmg10u1door Equip. Editor 

Frank PetrmilField Editor 
Dick Eades/Special Pro1ects/Muuleloading 

Glair Rees1Special Assignments 
Dr. George V. BurgerlConservation 

ART 
Randall Cook/An Director 
Mark ReismgJStall Artist 

Terry R. Boye"/Prnducuon ManagerlAdmtising 
Wayne Mathison/Executive 01rector1Art 

Sherri Sherman Burnttl· 
Assistant Executive OirectorlArt 

ADVERTISING 
Advenising RepresentativelMidweS1 

Don Hartzell/Advertising Director 
Phone: !3091 6B2·6626 

Advertisin~ RepresentllliYefEastern 
McKean & Go. 

~ames J. McKean. Jr.IPubhsher"s Represenmive 
1B91C Post Rd. 

Fairfield:CT 06430 l2n31 259·7784 
· Advertising RapresentativelSoiJlh Central 

J. F. Van Gilder Go. 
Jim Van GilderlPublisher's Representative ' 

P.O. 801 145 
-Addison. IX 75001 12141931·7137 
Advertising RepresentativelWestern 

The Pallls Group 
Hutch LoonevlPublisher"s Representative 

1800 N. Highland Ave.. Su~e 717 
Hollywopd, CA 90028 t21JI 462·2700 

Advertising Staff 
Terry Bredenberglfxetulive OirectorlAdvertising 

Garv W. NortonlCredit Manager 
Phyllis ArmbrightJCiassified All Managor1· 

Advertising Coardmator 

·Cl RCULATION/MARKETING 
Ken Brool<slCirculalion Director 

Janet Tim1anlPrnmotion Manager 
Beth Schlicl<sup/Fultillment Manager 

Rick lvonav1tch/Single·Copy Sales Manager 
PUBLISHER 

Jerry Constantmo1Execut1ve Vice Pres1dont 
PJS Publications Inc. 
·BUSINESS 

Henrv P. SlanelPresident 
Alex Bart1molExecutive Oirector1Edi1orial 

James M. larson1Controller 
Advertising rates lurnished on req_uest. Single copy sale 
ior U.S. and its possessions: $1.95; Canadian & foreign: 
$2.25. Subscription prices 1or U.S. and its possessions: 
one year. s 15: two years. $ 28; three vears. $41; Cana· 
d1an & loreign; add $6 extra per year for oostage. Back 
issues !limited supply a;a1lablel: $3. Shooting Times can· 
Mt accept responsibility for lost or mutnated manuscnpts. 
Payment tor articles. photographs. or drawings IS made 
upon acceptance. current rates prevailing. No part ol th IS 
publication may be fi!produced without w11tten pe1m1s· 
sion from the pu blishBI. Change ol addms5' eight weeks. 
notice requested. II outside Iowa. caff 800-24 7-54 70; 
ii inside Iowa. call 800-532-1272. or send botll new and 
old address. plus mailing label. ii possible IO: Shooting 
Times. P.O. Box 10736. Des Moines. IA 50340. Shoot· 
1ng Times is not resP11nsib!e for mishaps of anv kind which 
may occui tram use of PUDilsned loading da1a or lrom 
recommendations by stalf writers. Prices given in this 
issue were the suggested lis.t onces a1 oressume and are 
suo1ect to change. 

r::;. ....... 
~. -) ... ~~ 

e 
= 

CPP'IRIGHT t9BS BY PJS PUSLICATtPNS INC. 

ALL RIGHTS RESERVED 

PPS 02526 

[;-~~-
·:: {·-. 

·:.. ·-


