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Study of tl':e indi. virlual cuP-stj oimaire.s· l.ndi catez 
tr.at Se>!"'...?. ~es:.r,n.aents use the te::?:s "l1ard.,.'El.re store" and "~nc:rt­
ing ~~ods stcre" syncnymously. Th:s se~l.'t.S to b~ particulariy 
true in s::;.:;>.ll tov:ns in the western mia. mountc.in states. 

7. Althcu;h about 64"/o ot tlle res!'.'r.ndents woi1ld prefer 
to buy their new guns in a ''sporting gcods s·tore", 
only J.5'~ of them think trJ2.t this t:v1-1e ct outlet ·would 
n:i vn the.'ll the best 'Ve.lue, the "!!lost fc,.. their :r:iona•1" · 

The findings: 

Sporting goods store 
Mail orde~ house 
Hardware store 
C!1ain etore 
General merch3Ilcl1se store 
Departmen~ store 

store of 
"best va.1uo" 

41...ei 
32.3 
14.8 
4.7 
1.9 
1.5 

Thel;e seems to be F.?O!llething more than price· in­
volved in buying a gun. SportSJT',sn apyarentiv like to exen.i~e 
ana ·~·cj gh. to cc,.:pe.re one gun \·dth another ba1'ore making a 
choice. There's SO?nething p~rsonal about it. 

Responoents' reasons fo~ nreferring to·pU:"chas~ 
fro~ a local sporting f.OO~s storo inoiude: · 

"Knowthe'lllan, etc.-·" 
"Larger choice o:f guns - " 
"Can be sure of .r.:ooe service it 

a:l.Y't hing goes wrong - " 
"Went to see what I ':rn btrd.r.£! - " 
"Am sure he {tbE> locsl. d~Rler) will hev~ 

~unition .f'or rr:;,r gun if I b'U"/ it 
fro:::: hit!l - " · · · • 

"Gives 1'it.t good ad vi ~e :and helps me 
set the best :fit - " 

''~\'ant to l<:ee:;? my trade iil rr:y home town - 11 

8. The nurtiber of ri~les and si:iotg ... me 01med· 
by rcsncnd:!.ru; sDort smen 

The sboQtcrs we he~rd :from report owning a total 
o'f 3349 ri~les and .3837 shotP.Uns, r.tct count ill~ "museum•· pieces. 
This is an averags of 1. 546 rifles ~d l. 770 sl',otg-i.ll:.s apiece. 

Twenty-five percer:t d.~n't o•rn a rifle and 17':~ 
fi:'~ without a s.h~gt:.n; cs fcllo·:~s: 
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