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XR SERIES BOLT ACTION LINE • contd. 

Sales expreaaed concern 1n entering tielda now covered by 
emaller competitors. Price competition could develop and 
erase the potent1all7 small rorecast protit margin indicated. 

The possibility or selling the guns under a brand name such 
as "Mohawk" or private brand is not in keeping with the policy 
ot maintaining Remin6ton aa the No. l quality gun manut'acturer. 

._Ii_ 

It was recolllllended that before turther ma,1or R a: D ·ex~end1t'l:ree \~~. 
develop, a program be established with Sales to: J~:;.... ~~h 

l. Review market data to t'irm up the potential .;~l~l ot '.t, -'::;:.;~- ''.~~~8~ .;~(~· 
the new Bolt Act ion I.1ne. .,;~~;';~~r :· ·;(~~~ ':j;;·'.'J'''-·¥~~~~· ',}",~//-· 

2. A compar111on ot guns ottered b7 com~1torllt~~th ~h~ ~~: · 
proposed Bolt Action guns. _, ... , _ , .,.,. --~ _,, .. 

3. Determine the cwstomer v_~wtl ~\~t!µp~:~~ona1
1

t~~nerii". - jJ 
that will draw aalea a~Y trom B°Qmp'~~ye mod•ll. 

( 1' ~'.,j:i:i-, ·:.::;::- ,;.-; -~~;.'=_~ =·.(1 --~~~~~· • 
There ~t be asauranc,~::t~!ft;<th~:o.P.tte'l11111~n coat 1n!'ormat1on 
developed w111 pe~t~;::;th.e aeQ~mp;Iizshmen~ ot- the strength, 

· styling, tunct>;,..9n~~ ~d otheli,!i te"-t·~~··be1ng proposed by 
• R &: D. 0 '.i'?~~,{~'"'' ~~L ·:t::. J~; ~;;~:-~··· 

Sales p~1nt~~ _.2~ t~t ~~~:·';!laulta or the market survey presented 
~- J. J'.:f,<, Ca1J~n at·'t~he'.~;J'iliie Operations Coamittee Meet1ns covers 
~>~,nti';'~ ~ line &ti well as ammunition and should be used as 

.~~,:~~i\,-,. h~!tllf;>~!'1t,~rl!l4·t:,ion 1n &fl7 new gun development.. 
)-~~~) ~ -~~:.. ··~Ji: ;~·1;:~~1,, ... -~\ ~8~: 

:~r ·~~Add~~io~,:~high spot coat estimate figures have been developed 
.:~l~~~;~.,~~· :~~' fFr\;:.~view 'b7 R a: D and 'I'rea11ut'7' w1 th Bridgeport Management. 

~~~' ;~~ '~h~.:;~~-.. )~;f.r Committee Action 
'~t ,W R & D waa authorized to continue the development or the 

~~-· ~"" :Bolt Ac ti on Line based on a 1967 announcement. ,~~mg;> I' 

l 

• 

R & D and Sales are to make comparisons or competitive 
S"Uns. Aleo review the Market Research data to confirm 
the sales potential ot the Bolt Action Line. 

The addi t1onal cost 1ntormat1on is to be issued: to the 
Operationa Committee members atter the Management review 
is completed • 
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