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- XR_SERIES BOLT ACTION LINE - contd,

Sales expressed concern in entering flelds now covered by
emaller competitors, Price competition could develop and
erase the potentially small forecast profit margin indicated.

The pessibility of selling the guns under a brand name such
as "Mchawk" or private brand is not in keeping with the policy
of maintaining Remington as the No, 1 gquality gun manufacturer,

It was recommended that before further major R& D expendieurea
develop, & program be eestablished with Sales to:

1. Review market data to firm up the potential a;l&g of
the new Bolt Aetion Line,

2., A comparison of guns offered by compemitori with tpe
proposed Bolt Action guns. . .

3. Determine the customer v&ﬁudi
(: that will draw sales awiy

There must be assurance: thit, tha. pik
developed will pegpi&. ‘he acqpmpﬁiahmen; of the strength,
"styling, runc:;gn d cther=:egtures’%eing proposed by

. R &D,

Sales puin-_d )i % e e. p¥sults of the market survey presented
by J. Jis Céﬁ%&gin atighet “Jine Operations Committee Meeting covers
ﬁ@gaentf&e gun line 84 well as ammunition and should be used as

] 1nferm4tion in any new gun developments,

d&&tioﬂﬂﬁ- igh apot cost estimate figures have been developed
g o review by R & D and Treasury with Bridgepcrt Management,

é’ Committee Action

R & D was authorized to continue the development of the
Bolt Action line dased on a 1967 anncuncement,

R & D and Sales are to make comparisons of competitive
guns, Also review the Market Research data to confirm
the sales potential of the Bolt Action Line.

The additional cost information is to be issued to the
Operations Committee members after the Management review
(_ is completed.
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