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TELESCOPES AND MOUNTS

A project was prepared covering the manufacture of three fixed
power telescopes and mounts at Ilion., As raquested prior to
submission to Management, a revisw of the various aspects of
entering the scope and mount £ield was made by Marketing.

There are some thirty=five (35) manufacturers or marketers. Of
these, five sell about half of the total sales. Most manufacturers
or marketerg of imports sell direct to the dealer. Remington's
preferred method of distribution is through the wholesaler to

the dealer. ~

Product offerings in most lines are extensive, ranging from fixed
to variable power, built-in range finders, various types of. rotié:ig
(post, crosshair and dots) and a wide variety of bases. .

The opinion was that to launch Rem:.ng;en X

( tising would have to at least match” compet
as calculated for the pro;ec,th would have: to be :.l%ﬁ&)',‘zased with a
Tesulting reduction in ind oated I mftﬁ ‘

. There are reportswtha_f' tﬁq combinatig ..:!‘:.af"ie and scope offerings
being made 'by —Sﬁaﬁrage hrms and Ma:@al:.méﬁave not been attractive to

dealers. ikt g; belfa.ev‘éd w;.n hgster is dropping consideration of

a cqmbxnat;‘on’*' SERY

f ﬂb;m dlscussum, it was reconmended that Remington
:.me the possibility of acquiring one of the major

Ccommitteea Action

Representatives from Marketing and R & D are to
make a new field market survey. The cbjective
is to arrive at a mutual agreement on the course
to be taken by Remington,
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