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RIM FiilE RIFLES - contd • 

MODEL 540X & 541X RIM FIRE TARG~ RIFLES 

R & D indicated prototypes of the target rifle Stocks are considered 
satisfactory. Arrangem~nts are to be made for Bridgeport perscnnel 
to review the proposed design .~t. Ilion. 

R & D has released all model drawings except for the Stocks and 
for the Model 540X, the adjustable Butt Pad parts. This delay 
can affect the schedule. 

Design of gaging and fixturing for the ~/C machine remains to be 
completed. on released components, orders have been placed for 
approximately 60% of the tooling, ' 
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MODEL lOOT & 200S TAAPS •,;i; .,;'1;\f '' "?'' ~\o/')lj~~::1l:>!J!$'• 
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Attached as Exhibit S is a progress repor-t:tbn trai.- afte'zht~ 
takeover at Ilion. Samp~es of t~~. lii'ij;fl~~~afi'.;tinincj~'.'.'."aterf~l. for 
the brake have been received ·"!;ti;t-Wi-l4}~e·!~'!;~st;ed. "'~ 
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six (6) of the nine (~).~Jteifi$ coy;e;l:'ed ·~n th~r.(~~port are in effect. 
··•. •. -1-,.. ,~·- c.... .;:.,. 7i'. ,-;-

Marketing suggest~Jir:that''.J} &\~',.ri:!commerl¥f.,. a modernization.kit for 
the lOOT and 2,.gps '~Faps irlf;~h~.;.fiel~~~; Consideration will be 
given to m~@.erX(:i,za~$pn of ;U.l ';:i,.~i!·'traps without cost to the 
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rt''.~ b~~ t~~ J.6~.i,'.~hese improvements have been made along 
1tfh.,with;\;Soriiii,~~other m.l~or · items, Remington trap performance should 

~ t ~1±t~;~~I~~~oli!Rrtition. 
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representative of the Bridgeport R & D reviewed the status of 
;~~ ..• '·." .. ·.:., _ .. !.·~.-.?,;. 'c0.;;;:~-,.:;::<~,; the proposed hand loaded auto-angling pneU!llatic 'rournament Trap. 
'"·-. ·~, Both the throwing and auto-anqling mechanisms had been demon-
~g~~~~i1~~F strated to Marketing. The il!her.ent difficulty of handling 

targets of different sizes ,,...,.s discussed in depth. The: 
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