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SHOTGUNS - contd • 

Police Gun - Military Version - contd. 

This two-piece Adapter Sleeve for the proposed Marine Corps gun 
will require new forming di~s and tooling fer secondary operation.s 
at Ilion. I~ is probable that tooling for the secondary op~r­
ations can be obtained by the time blanks are available. 

An order for August shipment was received for sixteen (16) 
Model 7180 (Model 1100) shotguns from the USN Ammunition Depot. 
The guns will vary from the design in that the Receivers will 
have Model 1100 panel marking, Remington Recoil Pad an~ the 
Barrels will be 20" full choke. Parts for approximately 
twenty-five (25 J guns have been processed. Tooling where ·~;1 . 
availallle. was used to produce paJ:ts. Some toolroom op~rat_;p_ns , 
were requl.red. Assembly has started and a gun was revl.ewe~tj;~ ~''f~ 
the Operations Committee. Shipment should be made~, i~\Auqu~;t, '.;<.,, ''.~~~ 8-' .•r~-
as scheduled .,-.,,! ;:~-- ···· ·:\,.-~ ~-"J Y-\·"· 

cc:..ittee Action. . ··• ''*·''';;:;\( .\ li'''i'"l~,\,;'' 
( T~e Plant is to revie_".':, tn:~~~'T~on~~ conV.~~sion ~(!,, 

Kl.t ~osts ~o enabl~;.f1il~ke~tf9\'!1:.?, '~t~ll$p a 
sell:i.ng pr:i.ce. ~.'fl.mated s:~lli'.,~g~fl.Ces "were 
presented a,~,,-~ne ::Febr\1-~~-Y 19,68 mel!t\ing. 
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MODEL S70_,df8i!l0 ·~UGE W \\-.<'i;·' 
MODE~}_~mr; 20\J~*S-4'¢.:0 GA~~ :;:r 

'·, .. ~ I ~"J. . ·,' '' ,,:_. < "f 

R ''.~\D '~~f,~~d ~~~t 1~~$~'(4~ model guns ':'re in Bridgeport. _ 
1 ;~:\;". The~t! ~ testeii::,at Lordshl.p by the Regional Managers. The 
%:;;;~~'l;l!!St:i~ts"M~re very' satisfactory. R & D is assembling four (4) 

}.;f.;i~~;;~~1~,'~<:~.:.> .. ·~ '.~~~ fli~~~i.,9'U~~ for each re~ion. Shipment should ~e made by the 
·~/ ~~~ >~i. encP~;~,August. Mal::k~ting :equested to be advised wen guns 

. ~~}'':~~;~~~')· i~~'i lj~ \\'.fre completed. Partial shipments may be requested • 
. ' ~~ -~~-!'; \h. , .. ·0i." Design testing indicates an average of 1% malfunctions using 

~~~~:., J~~ -:,,;;;;~·,.;:\-~'' ~~i=:~~rm.U:~:i ~;c~;t ~~e s!~~;;;~t~~y d~=~s!~~:;d p:~~~ems, 
~q~~~~~;d~F competitive ammunition. Marketing will review the approach 

to be taken with General Management in informing competition 
of the ammunition problem. · 
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