. ( ~ E. ADVERTISING

Although the basic objective of the advertising plan will

= be to promote sales of The 3200 shotgqun, the tenor of the
;ds will be beamed toward selling Remington's progressive
corperate image as a modern manufacturer of the world's most

wanted speorting arms and ammunition.

A comprehensive advertising schedule is planned in our

regularly used publications. To carry the above message; wejt-

C F.  PROMOTION

Present plans call £

o oy
_aégah ofiThe 0 Shotgun

. Club." The copsume mplete a.c#ird accompanying the

1973 sales are forecast at 15,000 units. Of these, we expect

about 75% to be ordered in target grade specifications including

the "1 J£ 1,000" series.

Based on these assumptions, we expect the following distribution

of product: ’ '
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