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CENTER FIRE RIFLES - contd. 

MODEL 742X RIFLE - AUTOLOADING CENTER FIRE - contd. 
(Introduction 1976) 

April 27, 1973 

The X Model S't'Jdy Group Chairman reported that since the last meeting, 
several economic evaluations had heen made on sal~s volumes from 
10,000 to 100,000 total guns per year. This analysis was confined to 
a five year time span. Erosion of sales of current models is a major 
factor in 'the projected low ROI. This analysis work is being expanded 
by use of the Du l'ont Engineering EVAL 4 computer program. The first 
computer run indicated the best condition to be 70,000 guns per year 
production and 4.0'16 ROI. 

A new approach of looking at a ten year time span appears ~ore 
reasonable. The base for comparison wil1 be the "do nothing" case -
earnings and ROI in the ten year period without any new X mode1s. ' 

.:_- L:~C. 

r~~· .. 
Marketing is to provide additional 10-year forecasts (volume and ~~.~;'.i.·.· '1'h 

"lling ~~;; ::~i! ~~;x, 760X, llODX, B70X • ;;l'i:•\~-~-~;<; ·~~.J.l_:·, .. -~-. '-~~: .. _·::_:~_:,:,J':;:j>i;~!::~=;~::*'' 
Current models + 742X, llOOX \fa ··'' \ ~; 
All X models - complete replace~n~R~~~·, '~~~'. \~:~:;; '~6,, ( 

• 
These forecasts are to be availab_;,l,;~bbut M"t 1~h~, ·;7\ ''"-

,. • •• • •• ~ ~1 ..... ::-rr. ·JI.!.'· ;-;,.....-

At the_ May meeting, the s~.~-. Grd~p wiµ,i~e p~~pa;~~~ indicate 
whether or not the prog;.'!ttf":i'a~'~nco.~,~gilig. F1*al reco1T1T1endations 
probably will not be ci:»!i{ileted ~r ·;s-everal mpnths. Some corrmittee 
will have to c~~;t~e t!~::, follow·{'!Fi~('f.~.2:~>~ the next year • 

ti" r"!o° '} I'-!.•' "" ~~ !. .... -:;:;,..i:, 'i·h .. 

Productiond~'to s~¥ ~dor pr~~ss :6"hanges for manufacturing cost 
reduc~~on'#f th~~ X'~defft.., _ _,,'.~~? 

}~~ ·~1~~~~~{~'.c~''" ·;~f~: -~~~?,;· .. t. 
1ti~~-~ D i~i td~~ontinue ~aeslgn for reduced cost. 

-'{c• ;,."i ;i::•:, c , .. ~ •.-:, , 

;.d~~;;~';~~'\y,-. 'jfc~lf~,,,~ri~;,_ar~~~ain points of discussion of this report • 
. '~f ·;~;·· )~. "1~·~'-t -~.· 

;r~' '~f~. T·~~. X: mo~~t program success is suhject to the accuracy of Marketing 

. ·,·.~3·1;9;~'1~~· ~~' ~~t fo'.l!,~casts. Is it possible to forecast: erosion of current model , ~~h 'F sal'es? Marketing believes that their forecasting performance 
j'~ ,,~~-·~· ,~~t·" indicates that it is possible. 
'~~' )~ ..... , ;;t, ;/{• -

,~~\ " .. ~jr 
q~~~~~,!~ff> 
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New model guns are required for the long term competitive market. 
Marketing does not have reservations about the break action concept • 
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