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BUSINESS MEETING - c,qntd. 

ECONOMIC AND FINi\NCIAL FORECAST - contd. 

Labor is expected to increase 9%. 
Operations charges from projects will be feeding 
into costs at a faster rate later in the year. 

These reasons apply to all products except the additional problems 
with the Model 3200 shotgun which are covered in detail later in 
the meeting, 

Marketing -would like to have a weighted average cost projection 
for 1976 for use in determining selling prices. Treasury, at ,_ 
p::-esent, suggests that September, 1975 pricing be based upon ·';1~_-.-~.:: .. 
June or September, 1976 cost forecasts. Treasury will continut#t~; ..• 
towa~d dev7loping cost infoz:mation to assist in setting ~~76 ?:: · ;·';·:::.:., ·'.~" 83 . 

selli.ng pr i.ces. •' y!'-':;~i -~~t~ :_:_~.: .. ~ .. '..,·-__ ;;.·.~i;~i~~~Y~.0 --~-~~~~/:~F;t>'' 
·~?..~·)-~~~-~-~-·'.'. ·-=~'1~ -'<. ., r' =~~~~ ~-~~ ~rl 

MARKETING ?'ERFORMANCE ··~~ \~'~\.. . ·~~~" $~: 
Shipments versus #1 Forecast - E~~it:\j~~(~;Y!.;~~. a. \;;_b 

/~·+·~I-,. ·,.-1 '.'~~::-;,_ .'j~/: i" 

Order position versus #1, ... ~!?re~a'st -:,)il~hib-~s 9~~~~:0, ll and 12. 
• • •• ' • - • . • " ... '"' • : -.:~ ' i;: ':-' -: !f . :. "j • 

ln summary, it i.s e~~t~d·•:t)?.at:;~{-o:ifecasts'.\fll.ll be met. Rim fire 
shows the greate~;: s~:.j:tenincj!~in ·~rders. J.!~r·sus forecast sales • 

. ~ ~~~~ \;~.. ·~f-~:, ~;~~ .,~~~~·-,~~::}f·~--~~.~.i.~ 
ReceptiqP:;~~'d -annci~ced?:l.'romo~~on ii:~rsus forecast - Exhi:Oit 13. 

" .,-,.., ·~~-~ .. ··-:.. ·'--.<r 

Addif~on~iti.p,rtiftioticibs J~:t36onsideration for 1975 - Exhibit 14. 
~ti;t~): .. ~ ·::~\~ ~*~~~~·'' \~~ ~ ... :· 
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• 
-~ f ~1(~f;g~if~41ant';~competitlve disadvantages in 1975 - Exhibit 14. 

' ·,'·~f, ~;.~'''<~.}\;~,· ~J'he'-~~S:~~ i'Qr22 has been the best selling in the u.s.A. 
~; 'j~ ~iS69 a~qJ' current price of $73,50 versus $74.95 for the 
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Marketing believes that the Ruge: 10/22 is on a "sort of" 
allocation program. This rifle is in short supply. 

Product deficiencies known or suspected in 1975 - Exhibit 15 • 
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