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OBJECTIVES: To develop and profitably market a conplete line of 

quality traps as an integral i;i art o:f our ful 1 1 i :ie program for 

promoting clay target shooting. 

~: Clay Target Shooting is the fastest growing segment of 

our business averaging 6\ per year in unit volume • 

its continued growth we wish to of:fer a full line of products serving 

each of the four groups listed above. 

Traps are an integral part of the full line. 

PRODUCT AND MARKET POSITION: Our position in the trap market, both 

(. at present and our zeals, is shown in the following table. 
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