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Based G$ our conversation this afternoon, I have asked
our agefpcy to supply us with information on government
recall advertising regulations and how they have applied
Lo ctheq bon&ﬁmef PTOduCQW§ﬂlEntS they have represented.

Compton Advertising an;@a*ent company of Rumrill-Hovt,
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FROM: R. A, BALDWIN Fo v SURNLEY, 22,
w—sﬁaﬁzé'rr MODHL 600/660 RECALL AD ..

will be contacted ﬂLS/ fterncon. They have had experience

in the past with r mall advertxs;ng Brograms.,

The following ques%xoné\g me to mind. Hopefully, Compton
can help with the n War

1. size of call-back ad? F p;\é 1/2 page,
1/4 page, etc. Are there any requlatxons on
S1ZE:
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2. should the ad be black & wh o color, 4 color
any regulatlons ere’ 1

3. Circulation? To what extengggiﬁ/we
spread the word. This year QUL guni
appeared in approximately 52 gdiffert
Once we deternmine what books to go
how many times we should run the ad

gbligated to
gnd amme ads

nt publications.
1 we mus;xfnow
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4. Are there regulations on how soon the rdcall ad/

must begin appearing? The majority of t e
publications we advertise in reguire a minimum

of two months lead time. We could be talking
about January or February for initial in é{fii/g
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