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Iu CCIT:':?'·ton with :mcE"t other I'!anufacturerf:, Re!ii.in~­
t-:n for ~.any r@ar:::: :reUeC. U?OD their 6.eSiftDers' kno11;1Gdf.e Of 
con.t.;UYilers' -prct'crence.s i11 S1Jorting ar.n:s--auernenting t:his sc1.irce 
·,\:"lth infcr;iation ·received rrc:m R~ington salesmen s.ncl ·r:-C1m 
z.nC':-t smen' s letters end ccm."l\cnt e. 

In 1937 and tn 1941 the Psychological. Ccrporatior­
\'tas e.':itplC'yed. to ~onduct consumer surveys. These surv~rs dealt 
chiefly v'ith the· problems of marketini.;: Remington products and. 
touched. only lightljr u·pozi matters of tieeign. 

The study reported heirein wa.s "Undert'aken late in 
191..l. t.o obte.in e.dd~ti?nal. :.nf'crmaticn en what features SlJC''!"tS­
nen ·mmt designed in·to sporting arms. Except for the ~uestions 
ir:. the l9 37 an.cl l9Ll me.ri:et surveys, thii:>. is bel.ie~.red tc be 
the first objective ef'fc:M; b:v: Rcr.iina.ton (er, a.s t'ar as we 
J.:ncw, by any a?'nls cc111pany) tc make a va.ilab le s pert B!:l.en • s pre1'­
eren ces and ~~inions in respect to tl1e cesii;n of sporting a:rms. 
As ~uct1, it is :::t least :partly explo:ratory in nature and wide 
in its scope, ccverin{! al.most all of the rari"..ified "field of 
shotgun and rifle aesign • 

The r:.ndinse SUICI11e;ri zed: 

1. Remington's position in the n1arket, i.e. 
nek~~ cf F.uns owned 

22 caJ_iber rifles lead the field , - most 
owned end best.liked; 

centeT fire ~ifles - as a whole, a poor 
second (a few models 
are tops in their 
fieldsJ; · 

shot &mils better than center fire 
ri1'les. l)ut st ill deep 
in second place. 

2. Consu..'ller acce·pte.rica of Remington snortimi: aI'!lls 
I 

relB.tive tc ether rrnkes ·- good, "but perh&ps a 
shade below Winchest e:::-; 

relative to ;.·:hat ccn sm:iP.rs think a gun sh1:ula.. be­
only fair (but still, in 
genar5l abre~st of com­
petition. That 1s, none· 
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