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o EOW TEE JOB YAS DONE

‘A totel of 10 ,657 cuestlcnnglrcs were mailed;
9,810 tc suhscribers cof magazines, 76 tc persons vhose ncmes
were supplied by Remington pecple, and 777 tc sportsmen whe
»rote in requnst ng that they be imcluded in the survey.

i. Consumer respense

Of the total 10,657 mailed, 246 were undelivered.
for cne reascn ¢r enother, leaving & net of 10,411 delivered.
Of these 10,411, & total of 2,23L were Tilled ou+ and returned.
Of these, 66 were not .usable because of ille glbll*ty or late
return. The ratio of returns was, then, 21..% of the number
¢f cuestionnaires delivered.

Response varied by source of names, as shown

bel‘ow:
Adult Outdoor Magazines : ‘ 29.9% ‘
‘ | ' Boys' Magazines a - 16 .4% |
ram | - 6.14
- Other  Scurces | - | ; 15.3%
Total | o~ R BT .

. The 29.9 % return from outdcor magazine subscribers
is partieularly &rhtlf'yln"'. (C-eneral Moters latest survey
pulled 28. %) .

»

It is prebable that the pnrcentage returns vould
be even greater if:

(\ - the quasticonnaire had been shorter (it
-required a half hour to answer); and if

o
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