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Study of the individuel cuesticnneires indicates
that sorme res'ordents use the terms "hardvare store™ and "snert-
ing zoods stere" svoenymously. This seems teo te particularly
true in szmall tovns in the western and mountain states.

7. Although shout 64% of the resrcndents would prefer

- *  to buy thelr new guns in a "sporting gcods store",
only 45% of them think that this tvve of outlet would
give them the best velue, the "most fer their rmonav"™
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The findings: -

Store of

"hest valus”
Svorting goods store " LL 8%
Mall order hcocuse 32.3
Hardwvare store 1..8
Chain store P L7
Cenerel nerchandise store 1.9
Department* store 1.5

There seems to be scmething more than price in-
velved in buying e gun. Sportsmen spparentlv like to examine
and weigh, to ccnpare ome gun with ancther before meking a
choice. Tkere's something persconal about it.

Respeondents' reasons for preferring to purchase
from & loczl zporting gocds store include: ‘

"Know the nan, cte. ="

"Larger choice of guns - "

"Can be sure of good service if
anytring goes wrong - "

"Want to see what I'm uying - "

"Am sure he (the local dealer} will heve

: arrsunition for my euh if I buy it
frox him - " . ' T

"Gives me gocd edvice and Lelps me

_ get the best fit - "
. “Yamt to keer my trade in my home town - "

8. The nuuber of rifles and shtotguns cvmed-
ty resveonding svortsmen

. The shoeters wé heard from report cwning a teotal
(o34 ;3{.’9 rifles and 3837 shoteuns, nct counting "museum™ pieces.
This is an average of 1.546 rifles gnd 1.770 shotgurcs apiece.

Twenty-five percert don't own a rifie ang 17.2%
are without e shotgun; &3 fellows:
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