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SECTION V

CORCLUSICNS AND RECGIASINDATICNS

The evidence set forth.on the foregoing vaces in-
dicetes the conclusions and suggesSts the recommendations listad
below. :

It should te remembered that this study wes under-
tuken to reveal consumer preferences, or &t least, to make a
substantial beginning in that directien. It is respectfully
submitted that this has been accomplished.

An understanding of consumers' viewpoints and de-
eires in respect to rifles end shotguns is an adjunct teo, and
not, of course, e replzcement of, experience in the spcrting
arms business. Matters of pelicy, of setting up =2nd tocling
costs, and of timing and the order of orecedence of ony ecticas
teken, ere not part of this study.

Conclusions .

1.  Remington leads in 22 rim Tire rifles ovwned by the
responding sportsmen; is ian a comferteble secend
place in shotsung; but is = poor second in center .
Tire rifles with Winchester well out in front and
Savage threatening from third oposition.

2. The trade mme "Remington' is widely end favoradbly.
knowa.
.3 In order of pepularity, rifle styles are reported
teo be: i

For rim fire rifles--asuto, first; pump,
seccnd; bolt, third; and lever, fourth.

For center fire rifles--bolt, Tirst; pump
second; auto, third; and lever, fourth.

Shot gun styles are reported as follows: puinp
end autoloader practically tied for first;

double tarrel, third; over-and-under, fourth.

AN Twelve center fire rifle calibers satisfy epprox-
imately 80% of "sun nutc'" and regular shooters!'
preferences. ‘Three shotgun gsuges £ill 95% of
all restondents' prefgrences. :

5, As to actual gun Gesign, consumers prefer:
8. Pistel arips on rifles ond shotguns.
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