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SECTICN VI

CUSTOMER GCOD-WILL

-

~ It is the conclusion of other ccmpenies (netsbly
General Motors) that well prepaered consumer ouestiomneires
stimilate interest in a company's products. This by-preoduct
velue can be expected to accrue to Remingten frcmw the Gun De-
sign guestionnsire.

The respondent whe devoted from thirty minutes to
an hour thinking about and amswering the questiomns in the book-
let did so in 2 consclous effort to ecsist Rexington. Unier
the estedbliched psycholeglcal vremise "To win a friend, get him
to de you & fevor,"™ Remington has enhenced its position with
more than 2200 sportsmen. s

. It seems reacsonable to conclude that when the time
comes to buy a gun, these men--ani some of the others whe 4did
not return the Questionnaire~-will at least ecX ebout &nd exanire
Reninzton models. After all, they have--or think they have--
some parentel interest. ) .-

In some cases, &t least, the guesticmpaire will .
a Reminzgton rifle or shotgzun in the purchaser's hends. TFrom
. )

put
there on it's up to the product. . .

PUBLICITY
(Written by the Public Relations Division)

A story describing the questionnaire and the reasons
for it was prepered by the Publie Relations Division and in-
ciuded in the February REMINGTCN NEWS LETTER which is sent
montlly to 750 outdcor editers of daily newspapers.

Titled "Who Wants What in Post-War Guas," the story - ,
was also sent to the trade and spertins megazines end Several
specialized scientific and financial publications.

.Clipring returns show that the story wes carried in
more than 35 publications with a total circuletiom of 4,468,154.
It is impessivle for any clipring service to cbtain complete
coversge on eny story and the returns ere generally considered
on & 33-1/% efficliency basis. Weighing this Tactor, it is
safe to essume that the story received a circulation of well
over 14,000,000, ) . '

A partizl list of the pudlicaetions in which it ap-
peared follows:

o |

BARBEN(-PRESALEI‘

'———-——.._,__ . .

R2500595
0099607

ORDER
10 pROTECTlVE
TlAL-SUBJECT

CONF|DEN wINTZER . REN"NGTON



