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Customer Appeal 

Personal satisfaction and price of accomplishment. 

"Do !t Yourself" era. 

Savir.gs to cu.st~er. 

Remington E~nef'its 

Giving the public what 1s wanted. 

Sometl-..ing "new" from Remington; 

Good publicity value for Remington. 

Lower manu.f'actu_""i.ng cost. 

"F1r::it" for Rem1ngton. 

No competition. 

Low cap~tal investment. 

(21) 11 Routledge•t Type 22 R.P. Shot Shell F.!.fle 

Spee1f1cati.ons 

Light weight - alumintl.!n alloys (receiver and 
barrel} typ~. 

Combination 22 L.R. and shot shell • 

Con\l'enti.or.al rH'le bore part way. 

Las·c 12" s::iooth. bore t":i'i;.'1 c!:"loke for s!::-.ot .:shell 
pat;-:;~ :.1 r., 

la~ ELF. ?...'.:..::'l;;! tha \; can be "..!.S::d to s:!.i .. \il ate 
shotgi.;..'l shoot:ing for much lo1·:ar am:::l'\.'l':.i ~::.on 
costs. 

Huch sai:'el• gun for .,Junior" to start shooting 
nil:h {1·<ol~t;~ve safety o! e:iot shell ca:i.'triciges 
vs. ster..da~·:i R.P. armuu."liticn.) 

Only eos~e~ition is recent 1ntroduct1on of fore1i;n 
A'..UiC~i.1.:t<: "Z::t::hlT 22 cal. ClS.j' birder~ at $3S.6C . 
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