
(") 
0 z 
"Tl -c m z 
-t " -- )> Z I 

N' m CJ> 
;xJ ~ 
< (... . m 
;xJ (") 
m -t 
s: -t zO 
G) "'O 
-t ;xJ oo z -t m 

(") 
-t 
< m 
0 
;xJ 
c m 
;xJ 

~ 
m 
m 
;a 

""D 
;a 
m 

~ 
m 
;a 
0 -0 .... w 
.... :::0 
NN 

(J'I 
0 
OJ 
v:> 
(J) 
0 

• • 
l;) 

n0finitcly woul<l 
Ii l' }' 

l' co h.1 h I}' 1:r-11l11 
1111)' 

lli g!JL or mi r.ht 
1101 liur 

i'roli;ibl ·: h'Olll<l 
II 0 l l111}• 

lit: f.i J1 i I: el y WO ti J J 
not huy 

•• .~ 

;_ .~ '"' ,-·11 
\.::~( ®. . 

Tab] e ZO 

Purchase Intent at Different Prier! Expectation Levels 
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