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Produc't Reac:-tion" Total Sa.m"Dle 
(SO) 

Like it a. lot 421} 96, 
Like it somewhat 54 

IndiffeTent 

Dislike it somewhat 4 

Dislike it a lot 

*All prototypes. collectively. 

PTice e:cpeetations for the new gun are at about the $180 level 

(median). Purchase interest (definitely or probably would buy) 

approach.es two-thirds of the sample. Both anticipated price 

and definite purchase interest are stronger among the bolt 

action segment. 

If the new entry can be kept at or near the anticipated price 

of $180 -- or in 'any event, under $ZOO -- there wouldn't appear 

to be too much risk of c:annibaliting the comparatively higher 

quality, higher priced Model 700. Rather it is the Model 788 

that miiht present consumers with a closer choice. But the 

research results strongly suggest that. on balance, whatever 

sales might come at the expense of the 788, these would be more 

than offset by "additional gun" purchases (i.e., as a "walking 

gun," a "starter" gun for a child, a gun for a woman. etc.) 

versus "instead of" type purchases ••. as well as by an appreciable 

amount of entirely new business coming from the lever action segment • 

CONFIDENTIAL-SUBJECT TO PROTECTIVE ORDER 
KINZER V. REMINGTON 

R2510191 
BARBER - PRESALE R 0109203 


