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In response to Marketing's m:rdirx%mmernmo strengths of the M/700

design which may be used in advertfs
to {tamize areas he felt were significant’

information:

* Strength -

* Acruracy -

Fire Control -

Callbers -

Adeptable -

As Indicated by the *,

TL wwes

Pirearms Research Division

red feegls that strength of the action and extrac
and agouracy are prime selling points for thess 1 .

paigns, 1 asked Fred Martin
:\Qred pwv*ded me with the following

RN
Action - Abili‘:y@ithé}@nd abuse of inexperienced

sing

.

handloaders, \\
Extractor - Cor&pcriﬁoj

competitive systems
S

5141l the most acouiste om‘]tion center fire

rifle made. Aggurate ehough o be used competitively

"out of the box ",

Agjustable and smootlr still the b
trigaer available - with piarf}ed

A caliber and & lcading avallabl
from ground sgulmrels to Kodlak at
or elephant and rhino.

Several vardations are avatlable for military
police work., Gun/cartridge combination can
tailored 1o individual apolication.
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