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Remington's short term market share objectiv~¥J~i·~]~}JJJIJiJi'i~otguns will 
be to /told sltare hi all product categories. Longer term, ne'\'~/~~i1~Fintroductions will 
grow share and increase profitability. ·='''fi)\. 
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• Remington Segment Per!e,~:,ci::n;~:!l:i!!l!!ll!iil,!,!i'..,? 

·::::,:.:it 

Rernini-,>ton's autoloading shoJ.b~~f'iti~~lt:i.m;;\udes 11-87 Premier, 11-96 Euro 
Lightweight 1100 and SPlO Magi@rih modern'?J:i:i::~:996 sales totaled 661tf writsj 
accounting for $27.411,fM in reveJ.~~' whj~f!·is a,,,JO% decrease in units and a 16% 
decretise in revenue from 1995 ri;ffials .. /@hr woftdwide perfonnance for this category 
follows: ??%\·:>:.''if'" .·?':""''' 
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Unit Sales (l\1) )J? 

Sales Dollars ($MM),t:i.i.ii:i,::(i'''' :.i.i~~:s 
Standard Marb>ln q~y:::@:.:_:,_.::+:•:j:.::.i4.9 

Standard Margin 4%i!:®~i:i'i:::::,,.,., '''''t=:::r45.4 

::::}::::t' :::~>>.-,. . ····~:~::/ 

66.3 

27.4 

12.5 

45.7 

1997 
Rev. IF 

57.l 

23.9 

9.0 

37.4 

11te princ/pft{ iss,1,~'flfaci11g this product segment are: 

• .Maill.i~~pfb'dU¢:t.life cycles of core offerings 
• fcbstpfm~Wi~ft~e 
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• i:\6aiiijf::~~:prnnce and foahrres when compared to competition 
,,,,,,,,,,,,i,g~~~g\@lHr~W:hentatio11 
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