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B Competitive Analvsis

Remington’s leading competitors in the Autploading
are Marlin, Ruger and Savage. As mentioned em
dominate this market with over 80% volume shagg. R
has mostly been dependent upon the Model ‘
Slgnificant share gain is expected as the
market.

ire Rifle market
in and Ruger currently
tois smaller presence
or forthe past few vyears.
[ 597 family reaches the

veral autoloading offerings. The
bered for 22 LR and features a
onal version with a carbon

Marlin participates in this market
most popular is their Model 60. This 11ﬂe
tubular magazine and 1s offered in a
steel barrel and birch stock, A highe on includes a stainless barrel with
lammated stock. The basic Model 6 e price is $14 less than the Viper
and $18 less than the Model 597 (aftér sa!ev prag ?M‘ and dwcrmms‘) The Model
60 S8 sells for $36 less than the ‘ ‘
and discounts).

1n addition to the Model 60 fam fin affers a series af clip magazine
22 caliber rifles. The actign;isign, of these rifles is similar fo the Model 60
except they all feature 10 ot ; that extend below the “belly” of the stock.

for 1998, The Medel 7000 is a heavy
eatuted an 187 barrel, swivel studs and 17 scope
wore than then Viper and $13 more than the

Marlin added two new g
barreled synthetic stock:
rings. The Model 7000 se

The Model
promotional mod

ler new autoloader for 1998. Positioned as o
Jeatures a carbon steel barrel and synthetic
aid $22 less than the Viper and Model 597 respectively (at
ams and discounts).
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