
BARBER· REM DOCSB0000164 

"·"·'· .... ,.,,., ...... . 

to evolve our ctment products in a way that adds ~~\~~::::~h:J:.:.:~~~~~~~:~nce to the 
category. 
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Remington's Pump and Bolt A..;tioif'khittt~tfufle segment includes 572, 541-
T, 541-HB and 581-S. l 996 net §m~k to!~led"'·§wfMhits accounting for $2.0MM in 
revenue. This is a 3 7% decrease.Mfa'lnitsdllid a 40% decrease in revenue ff om 1995 
actuals. Our worldwide perfon11~~~~.fo~.:!Jfs c~gbry follows: 
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Actual 

9,015 
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The princip~~ii;~~su~$:i~~~ing this product segment are: 

• Matiirep#{l~hi,~tJife cycles of core offerings. 
• Product f~~!~v~!~~ych require improvement 
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• C:,?~·~!!itivi:::~nalysis 

1997 1997 
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4,648 7,111 
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0.2 0.4 

23.0 22.5 

:•::,'il~:';~~lJ~;~~'h'ading competitors in this market are Marlin, USRAC, Ruger 
and~(lyage. Marft#,{currently dominates tltis market with over 50% volume share 
follo'W!J~::~f... V.S'R.4~i:at 18%. Both Marlin and USRAC offer a variety of bolt action 

Subject to Protective v. Remington 
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