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Sales volumes and market share are estimated b~j·~~~J:g~:!:i~~~l~~l~f~irer for the 
domestic market as follows: "':+?+::::. X'?? 
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'Manufacturer 

Remington 

USRA.C 

Ruger 

Marlin 

Weatherby 

Browning 

Savage 

Other 

Total 

/:::,,,:.,,:,:,,.. :f,::::f .,Ji,,::F' 
·:-··:'·:-'·:-··:-'·:-··:-··:-··:-··:-··:·· 

Bolt Actl'dfr'ciri~l~e Rifle 
,,,::::[:i:::i$ij~t:~;,,~0 (J)JUnits) 

Ruger 
23% 

We~*@{by 

,:i::i~~tt:i~l1~· other US RAC 

10% 

Browning 
13% 

Savage 
14% 

Remintbtif.$/~lf:'f!!.fJ'frn:i bhjective for bolt action center.fire rifles will be to 
ltold sltare. Longei;:Jeft.f!M'Wl!::are gains will be dependent 011 technical innovations 
for existingjjfiilJfiWfiiilifil:Ylfe introduction of a new low cost, high margin, fami{v 
of bolt adifi~¥iJJ.~l~at create a competitive advantage . 

Subject to Protective 
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" Co1;~~)~%1 An~lysis of:.:~!~tir Data for 1995, SAMMT Factory Shipments· 1996, Herst;il Clinvest l 995, 

Gunmam'~~!~fa ~ (,?:?:@:@\.oofH011se Data) and NSGA Rewil Study· t 996, 

v. Remington 
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