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• Remington Segment Perforrrl·~~c:, \:\:,:::.:.'.;::@'::: 
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Remington's centerfire bolt action riffgt~~mi,#imtfilw~udes 700 and Seven models 
in many different configurations. 19~4<.§.Q.(~::4!1.iiil.iflJ.?J/$9M units accounting for 
$66. 6MJ1 in revenue. 1996 perfonfi/iiifii/:ril''h'irits··"(/ild dollars broke all known 
historical sales records for this prod.t.tct'Bimf9..rl<::::Qur recent worldwide perfonnance 
follows: .,:::::::::::: ... ,''''<'J:iff? 

/I~IF 

/·'.:';~1~1 1997 1997 
Rev.IF P.O. 

,',',',','-:-
··,·.:·»>:·=···:.-->:-:.-·:·:·. >°•'•'•">'>° 

Unit Sales .. 'l%5fa~~':::::.::f 189, 124 164,581 188,954 

Sales Dollars ($MM) /!'i'·':::::i::::I·:i:.,:,:::'I\:::,58.6:·:::;:· 66.6 58.6 64.5 

Standard Margin ($rvrrvrj°'::y' .. ,'\i'!i~~,7 34.1 26.2 28.1 

Standard Margin% sit~~~I:f''''\: ii:~~.9 51.2 
• : : : ,'.,. • · °>:. =: =::~:~~~~{~)~~~1~~\: ~::/~~!~I~> 

44.7 43.5 

The principal issti~.:~~m~Mri·~,,~fdd~1ct segment are: 
.................. 

• Product q~~i& ,,,, ":' '\):,:::,::::{ 
• Cost ofj~~~ufact~~-t' 

;::::~:~:~:~:~:~:~:~:~:~:!:::::::~:~:~:~:~:~·> 

• I ncre~,w~d ~'6\iip~'W,;:~Pressures 
. ::::~::~:~:~~:::~::~:·:\'. . ····:·:::::::~:~:~::~::::~: 

• 'Il1e ~1ji~i'.~~P~»'.J?.:1"~d~1ct development which creates competitive advantage 

• ::.~9Jl)petitJ~e Analysis 
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