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Our objectb1e for the custom shop§f1Jt,wu;111s business is to increase market 
share to 35% over tlte next three years. 'ffitf'i##ld#k((Ccomplislted by significantly 
increasing and modernizing our ma_r/~.'!/(!}f{:,:,,,J/Jl,~'f(J,If'f)J custom shop products. 
Specialty lmv enforcement and black J@#@.~f"'fJIBllifoR'''Will also be important to this 
gro\vtl.1. ·"'"'"':':::':::':::':::':'::::::::, .. , 

.,::;:;:::;::: ··::::::::+::.:.:.':,.:il:i{if 

}~~~~IF -:t~I~t· 
• Remington Segment!Rerfdrfuan~~, 

{::~:'.:~~:~!~:::::'.'· :·/!~'.:~:'. .:.:.!.:.!.'.·'· 
"""''"""'''"""'''""'' ''"""' 

Over the last seven years,"~'~rn:~:':.ij~:.:~~™t,~if~ guns have averaged approximately 

2400 units per year. ,,,::'?@:':?+?@\::,, .. ,.,,,,,. 

Our worldwide perfgf,jbce for ~J~'iitegory follows: 
.:::~~~:~t~~~~~~:~t~:~:~::~: .. \ ' '~~~~~~~~~~{ 

·:·:::::::.:.:,,,':,':.':~l!1 1996 1997 1997 
Actual Rev. IF P.O. 

Unit Sales JI§ 2317 1911 1614 1896 

Sales Dollar8,:~~~l) .f,.i.,!:!i. 1.9 1.7 14 1 4 

0.6 02 0.1 Standard ~1$'iifo&$M~% 0.6 
'»:::::: ~::: ~::::::: ~::: :::::::: ~:::::::::. 

35.6 17.5 4.6 
: :,~ ~< :.: ~,~ ~,: :.: ~,~ >.. '<.: :.~ ~,~: 

The prin.~i~:gfii:~~ij~:J~j~; our custom shop business are: 

.... , .. ,·.·.·.·,.·,·.·.·.·,·.·,·.·.·.·,·.·,·.·.·.·,·.·,·.·.·.·,····· 

•<:me~rn(pf.odLtct and customer service 
• fj~~:·U~Qf integrated marketing 

.· ,.:::::: :::tt~e::1:acJ.··,"."'8t'ibre strategy 
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