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B Pricing Overview

Remington has regularly raised prices
profitabnlity.  The business unit has not negptiate
during periods of market softness which helped build & position of strength for
Remington brand firearms. Several of i Eampetitors, principally Browning and
USRAC, have cut prices in 1997 to move bloaté satories of slow moving product.
Most of hese efforts have been directed..towas te rifles equipped with the
B.O.S.5. system.
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, Gross Sales)™

1994 1993 1996 1997
Shotguns 2.92% T9%% 1.63% 68%
Rimfire Rifles 4.49% 1.96% 2.97% N/C
Centerfire Rifles 1.72% 2.46% 3.49% 1.84%
Extra Barrels 2.90% 3.28% 3.71% N/C
Average 2.56% 1.55% 2,58% 1.37%

! Ave ¢ 18 based on sales mix and revenue by major product calegory.
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