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• Eventually, monitoring of the web site Jiil:,'·:·::::nrijtl2f~Ze end-user 
interface could be blended into the function of c'bi~~oo:~tHnfonnation in an 
effort to improve Remington's customer ~8f:Y.ice. '''''fi)\. 

Remington is well behind our maj~::::rn~~IJ~~{.({q!::::~~ developing a 
professional Internet presence. Currently, ~t,§Kvning, BefeU~;· Ruger, Mossberg 
and Winchester all have comprehensive w,~~{P:#:~~ that provide much of the 
information discussed above. This .fon~:Wbl Nifiiili.4.l~tr;ation is viewed as a 
competitive advantage. Remington should ''gfoe top p~iJfit§W~ the construction of a 
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new web site. .)(:=:;:,,., 
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