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2002 data from SAAMT and US Customs reveals the folh,i:wj:!Jl{J!}f}f~,St;~~f:Jby brand: 

2002 Shotgun Brand 
by Manufacturer (4Vi1 of 

26% 
Remington 

Mossberg 

Beretta/Benelli 

0% 20% 25% 30% 

Remington still maintains a domi1{afi:f:$t~~¥hPd~~ion, despite some loss of share in the 
autoloading category. Looking.;;i.tQ:w,.~i1HNk~9,tgun market, Remington's loss of share 
is somewhat mitigated by bo~~:·:~Httl'd!'!t~£9pnitfr}n and a strong mix of pump action and 
autoloader offerings. Amp#g majof'''f#~nufacturers, only Browning/USRAC and 
Beretta/Benelli have simil<J,f,fJ(ii~f:?~d shot~~!9 portfolios . 
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In terms of Remington'M:~49;~{~:~:a~~f~~~ion channels, arialysis reveals the following 
data as a percentage of lifri$iip~¢9'h~,~ed:<'''' 

Subject to Protective 

.::!''',·/ 20Q~S:l~~q~~(Distribution Channel 

:(J}J~~f:Wt General 
'"''G!@#.j~:::;\ :.. Dealers 
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v. Remington 

Other 

Wholesalers 
63% 
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