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Although perceived as a fair value for the pri
on advertising dollars to continue to pull prod
hands of the consumer.
Winchester — Winchester established
rifles and a reputation for quality ingihée
94 series of lever-action repeater:
staple in the Winchester line, it
series of bolt-action centerfire r
surge of the Remington Model;
viewed as the finest bolt-aeg
Winchester seems to have a
predominantly residing n
the United States. It is int
by SMRG, Winchester
64% of respondents
mfluential in their pu
these criteria than the

, the Winchester Model 70 was
vcenterfire  rifle in America.
Howing of consumers,
outhwestern regions of
note that in a survey conducted
e other manufacturers with
fithester’s brand name was

acing greater emphasis on
tionship'',  This information
A place position with respect to
& at the Winchester consumer 1s
perhaps more loyal ; ul than are other centerfire ritle
CONSUITISLS.
Marlin — Mar cipates in the centerfire rifle market
' : action repeating rifles. Marlin also
¢ in the relatively small single-shot
ch the acquisition of Herrington &

toward the casual huntet with a hmlted budg:et or
end a great deal of money on a hunting rifle.

ike Marlin, Savage focuses marketing eftorts toward
devel, or price conscious consumer. This is
vage CEQ’s statement n the 2002 product catalog,
uild on our reputation for accuracy at an affordable
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